
TURKEY GAME
MARKET 2019
REPORT

WWW .GAM ING IN TURKEY .COM  

GAM İNG  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY



Table of contents

WWW .GAM ING IN TURKEY .COM

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY

    Cover Letter

    2019 Turkey Overview

    Estimated 2019 Media and Advertising Investment in Turkey

    Device and Accessories Ownership in Turkey in 2019

    Turkish Mobile Player Habits and Details 2019

    The situation of Gaming and Esports Market in Turkey

    Turkey Esports Federation TESFED

    One of Turkey's Rising Star ZULA

    2018 - 2019 Comparative Turkey Gaming Industry Report

    Esports in Turkey 2019 with Details

    Expert Opinions

    Gaming in Turkey - Gaming Agency - Esports Agency

    Gaming in MENA - Gaming Agency - Esports Agency

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.



Esports Arena - Kuwait

Virtual Credit

Analytical ServicesGaming Security Solutions BAU Esports

Monster NotebookGamers'
Prepaid Card

Thank You
We would like to thank our partners who have been with us since the beginning and who have supported us in the 2019 version of the

Turkey Game Market Report, which we have prepared with great effort for 4 years and interpreted the data published from many

sources altogether.
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TURKEY & MENA

2019 was a difficult but beautiful year for our

country and region. The brand's perspective on

esports has changed, the number of events has

increased, the game market has grown as TL. The

game company's investments in esports increased.

The Middle East intertwined more with esports! By

2020, we need to be ready for bigger shows and

investments.

OZAN AYDEMİR FOUNDER / CEO
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Gaming in Turkey

2019 was a really quite busy year for Gaming in Turkey Gaming and

Esports Agency. We encountered an intensity that we couldn't even

find the opportunity to announce many of our projects. In fact, the

situation was the intensity that I wanted and expected in the 5th year

of the company as Gaming in Turkey Gaming and Esports Agency.  In

2020, we will continue with our existing partners and will announce

our new clients and brands. Gaming in MENA will open to the Middle

East. We will increase our team of 15 people to 30. Our Middle East

office will also be active. We will be more intertwined with brands. The

duty of entertaining the young generation with our offline and online

activities on esports continues.

OZAN AYDEMİR FOUNDER / CEO
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Turkey's population in 2019, showed an increase compared to the

previous year. Our population has increased by 1 million 151

thousand 115 and reached 83 million 154 thousand 997. This

situation reveals that the population in our country has increased by

13.9 per thousand compared to the previous year.

 

While the male population ratio constitutes 50,2% of the total

population rate (41 million 721 thousand 136 people), the female

population constituted 50.1% (42 million 433 thousand 861 people).

 

Turkey, one of the most crowded countries in the world which ranks

18th, 75,2 percent of the population in urban areas according to

international data, while the remaining 24.8 percent live in towns

and villages.

 

According to TURKSTAT data, while our province with the highest

population is in Istanbul, Ankara, İzmir, Bursa, and Antalya.

 

 

Overview
Turkey 2019
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49,8% 50,2%



2019 Turkey

TOTAL
POPULAT ION
8 3 . 1 5 4 . 9 9 7

FEMALE
POPULAT ION
4 1 . 4 3 3 . 86 1

MALE
POPULAT ION

4 1 . 7 2 1 . 1 3 6

I N T ERNET
USERS

6 3 . 200 . 000

SOC IA L  MED IA
USERS

5 3 . 700 . 000
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Estimated Media Advertising
Investment in Turkey
Media and Advertising Investments in Turkey according to the 2019 Forecast Report of
Assoc�at�on of Advert�sers and Delo�tte; Media channels and percentages used in

Turkey are as follows. The numbers show the rise of digital, but conventional channels
are still alive and can be very effective at times; if used correctly.
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 Telev�s�on                                              48,1%                                                 - 7%

Channel                                 Market Share                   Change

     Press                                                    6,6%                                               - 30,9%

   Outdoor                                                 9,1%                                                 - 1,8%

     Rad�o                                                    3,6%                                                - 5,1%

   C�nema                                                   1,3%                                                  8,2%

    D�g�tal                                                    31%                                                 - 10,8%

Source: Estimated Media and Advertising Investment in Turkey; Advertisers Association - Deloitte



The breakdown of digital advertising is particularly important here. Most of the
marketing in the gaming industry is digital marketing. Display ads is the most
used model.

Estimated Digital Media
Advertising Investment in Turkey
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D�g�tal Refract�on                   Percent

D�splay
 

Search
 

Advert�sement
 

Others

58%
 

37%
 

4%
 

1%
Source: Estimated Media and Advertising Investment in Turkey; Advertisers Association - Deloitte



The breakdown of display ads is as follows.

Estimated Digital Media
Advertising Investment in Turkey
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D�splay Refract�on                  Percent

Impress�on / Cl�ck Based
 

V�deo
 

Nat�ve
 

68%
 

24%
 

8%
Source: Estimated Media and Advertising Investment in Turkey; Advertisers Association - Deloitte
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2019 Global Mobile Market User Survey participating users from Turkey; 90% state that they have
access to smartphones, 76% laptop computers and 59% access to tablets. While the total rate of
smart or regular phone owners is 91%, when the desktop computer is included, computer ownership
is observed in 86% of the participants. In tablet ownership, female users are much in front of male
users, but smartwatches are more common in the 25-34 age group.

Device and Accessories Ownership
in Turkey

Fitness Wristband

E-Book

VR

Mobile Phone (Smart or Normal)

Smart Phone

Computer (Desktop/Notebook)

Tablet

Desktop PC

Smartwatch

Game Console

Standart Mobile Phone

Notebook

Source: Deloitte Global Mobile User Survey 2019
Base: All adults (18-50), n = 1000 (Turkey)



Accessory Use That Facilitates
Mobile Phone Use
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We wanted to add this data, which we think may be useful not only for the game and esports market
but also for its use in all marketing areas and activities. Especially the game companies can select
their options based on the percentages of use below while making special promotions for the players
in their advertising activities.

Phone Case

Screensaver

Memory Card

Camera Accessories

Portable Speaker

Wired Headphones

Phone Stand

Wireless Headphones

Power Unit

Source: Deloitte Global Mobile User Survey 2019
Base: All adults having a telephone (18-50), n = 914 (Turkey)

European Average



According to the research for mobile phone users in Turkey; Instant messaging, watching videos and
reading news are now the top 3 habits. As you will notice, the fourth-place comes with games. This
shows how big the mobile game market is in Turkey.

Activities That Users Consume
Content on Mobile Phones

Using maps for navigation

Watching videos shared on instant messaging networks

Short video / live broadcast / story viewing

Reading news

Listen music

Monitoring virtual reality content

Video news monitoring in news applications

Watching live TV

Watching movies / TV shows

Playing games
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At least once a day             At least once a week                  Not too frequently               Never

Source: Deloitte Global Mobile User Survey 2019
Base: All adults with a smartphone (18-50), n = 900 (Turkey)
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Those Who Prefer Their Mobile Phones to Play

Games and Those Who Play Games at Least Once a

Day on the Phone

Source: Deloitte Global Mobile User Survey 2019
Base: All adults who have a phone (18-50), n = 914; All adults with a smartphone (18-50), n = 900 (Turkey)

Mobile Phone For Gaming
Rate Of Those Who Prefer

At Least Once A Day 

On The Phone Game Players

Turkey
South Korea

India
China

Mexico
Brazil

Argentina
Luxembourg

Sweden
Italy

Norway
Ireland
Spain

European Average
Japan

Denmark
Canada

Australia
Holland

Germany
United Kingdom

Finland

Turkey
India
Brazil

South Korea
Mexico

Argentina
China

Holland
Spain

Canada
Ireland

Denmark
Sweden

Japan
European Average

Norway
Australia

Italy
Germany

United Kingdom
Finland
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When We Play Games on the
Phone During the Day

Source: Deloitte Global Mobile User Survey 2019
Base: All adults who play games on their smartphones (18-50), n = 777 (Turkey)
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Game Preferences by Game Type
and Number of Players

Source: Deloitte Global Mobile User Survey 2019
Base: All adults (18-50) who have a smartphone, n = 900; All playing games on their smartphones adults (18-50), n = 777 (Turkey)

Game Type Preferences Game Preferences by Number of Players

Retro

Daily / Puzzle

Word & Table Games

Action / Adventure

Racing

Card

Sports

Simulation

Music

Strategy

Single Player Multiplayer -
Family or
Friend

Multiplayer -
Other People
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Turkish Mobile Player Habits

Mobile game lovers are not satisfied with one game on their phones. According to Nielsen

Turkey AdColony & Mobile Gaming Research, users have an average of 4 mobile games on

their mobile devices. In tablets, the number doubles to 8!

Mobile players who are skilled in multi-task can also engage in other activities while playing

games. 56% of the participants are watching TV and 45% are playing mobile games while

listening to music.

Users, who embrace mobile games in the fight against stress, also take their breath in mobile

games when they want to have fun in their spare time. While 49% of the participants see

mobile as an escape to get rid of stress, 52% of them are playing mobile games for fun and

44% for freeing their minds. How mobile games make users feel is among the topics of

research. When asked about how they feel while playing mobile games, 47% are relieved,

32% are happy and 28% are excited.

While 44% of the users choose the mobile games they will play according to the

recommendation of friends, 36% make their decisions according to the ranking in the

application markets. When it comes to image quality in games, 76% of users emphasize that

game image quality is important to them.

 

 

 

 

 

 

Source: AdColony & Nielsen Turkey Mobile Games Survey Report 2019



What is the situation of the

Game Market in Turkey?

CREATING A GAME ONLY IS NOT ENOUGH; IT MUST BE MARKETED

Leaving behind 2019, the biggest factor affecting Turkey was the weakness of
the TRY against the USD. In fact, although the market is increasing in TRY
terms, when you convert it to USD, it shows a decrease compared to the
previous year. The main reason for this; while the average exchange rate in
2018 was TRY 4.8, the average exchange rate in 2019 was TRY 5.6.
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Game Market in Turkey
and Esports 
2019 was actually the year of Battle Royale, FPS, Strategy and MOBA
games. PUBG Mobile was the most played game in Turkey. But at the
last moment, Call Of Duty Mobile entered the market so fast that it
almost caught PUBG Mobile in its download numbers. Details can be
compared in the following sections.
 

Internet cafes have started to decrease in numbers, but their effects
continue. They will be placed by esports arenas, we will see.

 

The number of esports teams and esports organizations has increased.

 

In 2019, we experienced great events affecting not only the game
market but also all markets; March 31 Local Elections, Istanbul
earthquake with 5.8, such as Barış Pınarı Operation. We hope 2020 will
be a quieter and more peaceful year for all of us.
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Turkey Esports Federation

TESFED
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A LPER  AF Ş İ N  ÖZDEM İR
T E S F ED  PRES I DENT

Short Rev�ew of 2019
Esports, which is also defined as the sport of the future, is a rapidly developing field in our

country as it is around the world. 2019 was a year in which important steps were taken in this

sense, we continued our efforts to make our country a world brand in esports with the

awareness of our responsibility with clubs, teams, and federations, and we took positive

feedbacks.

 

As the federation, we have done a lot of successful work in 2019. We have signed a

cooperation protocol with the Ministry of National Education, which is an important step for

the development of esports in Turkey and the proper orientation of the young generation.

 

For the first time in Turkey, we held the Esports Workshop, which brought together all the

stakeholders of the subject and where all aspects of esports were discussed. Again, Turkey's

first official esports tournament, which is an important step for esports to become official, was

held for the first time under the name of  "TESFED Vodafone Freezone Turkey Cup".
 

Esports, which is still a quite fresh market, requires a period of recognition and understanding

before the state and the public. Esport is coming in 4-5 years to the point where football has

come in 40-50 years. Investments making by investors, leagues are organizing. If we want to

bring esports somewhere reputable in Turkey, we have to collaborate. As the federation, it is

up to us to make the lives of all stakeholders of the market as easy as we can. For everyone in

the market, the door is always open. We will continue our efforts in 2020 to make our country

the number one esports country in the world.



Turkey Esports Federation

TESFED
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What we have done �n 2019 as TESFED?
The presidency of the Turkish Esports Federation (TESFED) was established under

the General Directorate of Sports with the approval of the Ministry of Youth and

Sports dated April 24, 2018, and numbered 277144. According to the provisions of

the Federation Presidency Election Regulation of the Directorate General of

Sports, Alper Afş�n ÖZDEMIR was elected as the "found�ng pres�dent" at The

Ordinary General Assembly held on May 15, 2018. The board of Directors of

TESFED began its mandate with the approval of the ministerial office on July 30,

2018.

 

TESFED's application for membership in the International E-Sports Federation

(IeSF) has been made, work and procedures have been initiated for the

acceptance of our federation as the fifty-first member. In addition, our federation

is one of the founders of the European E-sports Federations Community, which is

currently in the process of being established.

 

Turkey Esports Federation Athlete, License, Registration, Visa and Transfer

instruction, and referee instruction began to be published on September 25, 2018,

with the approval of the General Directorate of Sports Services Legal Counsel.

Special Esport Halls and qualification certificate instruction began to be issued on

December 17, 2018. Along with the creation of new leagues in the coming period,

competition instructions will be implemented.

A LPER  AF Ş İ N  ÖZDEM İR
T E S F ED  PRES I DENT



Turkey Esports Federation

TESFED
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TESFED 2019 ACTIVITIES
TESFED Turkey Cup / December 21-22, 2019: The finals of “TESFED

Vodafone FreeZone Turkey Cup”, Turkey's first official sports tournament,

took place in an atmosphere of competition and excitement. The cup with

the main sponsorship of Vodafone FreeZone, Maximum Card and Red Bull-

sponsored, Ataşehir FDR Game Center hosted the final matches. LoL, PUBG,

CS: GO, FIFA, Zula and in the scope of Red Bull Last Champion of DOTA 2

winning teams shared a total of TRY 100 thousand prize pool.

 
TESFED Esports Magaz�ne / December 2019: TESFED magazine design

study, which will be published every 2 months, has been prepared, content

created and list created for submission to interested persons.

 

Internat�onal Ankara Brand Meet�ngs / November 29, 2019: Participation
was made in the esports panel during the International Ankara Brand

Meetings organized by the Ankara Chamber of Commerce in November 28-

29-30 2019.



Turkey Esports Federation

TESFED
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TESFED 2019 ACTIVITIES
MEB and TESFED Protocol / November 27, 2019: Various studies will be

carried out including national and international esports tournaments in

order to give high school level students 21st-century skills within the

framework of the cooperation protocol signed between the Ministry of

Education and TESFED. Within the framework of the protocol, the

organization of esports tournaments, the national tournament in the

country as well as the activities for the realization of a tournament

between high schools around the world to reward the students who have

won the tournaments, the competition under the protocol is planned to

be conducted jointly by MEB and TESFED.

 

TESFED Prov�nc�al Representat�ves Meet�ng / October 20, 2019:
Nonstop Zula Esports Center hosted a strategy meeting of TESFED and

provincial representatives. At this meeting hosted by Ingame Group,

provincial representatives discussed the progress of esports, regional

developments, innovations, and studies.



Turkey Esports Federation

TESFED
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TESFED 2019 ACTIVITIES
Turkuvaz Group Esports Summ�t / October 11, 2019: Esports
Summit, which was held at ininal Esports Arena by Turkuvaz

Magazine Group's leading economy magazines Para and

Forbes, with the participation of T.C. Minister of Youth and

Sports Dr. M. Muharrem Kasapoğlu.

 

Esports Workshop / September 25, 2019: The first esports

workshop was held where the Turkish Espor Federation

(TESFED) presented all aspects of esports, called the sport of

the future. Esports clubs, players, universities, game companies,

influencers and representatives from the relevant public

institutions provided information on their respective fields and

discussed and exchanged views with all parties on what is

needed for the future and development of esports.



Turkey Esports Federation

TESFED
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Establishment of the European Esports Federation

International Esports Federation membership (National participation in

international important tournaments after membership)

Implementation of esports projects with the Ministry of National Education

Turkey Esports tournament 

Increasing the number of licensed esports players

Increasing the number of licensed clubs

Participation in youth and technology activities 

Esports public spotlight will be published

Development of projects in cooperation with universities.

Esports magazine will continue to be published

Steps will be taken to implement the results of the Esports Workshop

Steps will be taken to improve the technical and infrastructure needs of esports

centers

In 2020

 



Speaking at the Esports 2019 Summit, Turkey Youth and Sports Minister
Muharrem Kasapoğlu said that Turkey has made significant progress in a short
time on esports and that Turkey is moving forward with confident steps towards
becoming a global brand at esports. Minister Kasapoglu also highlighted as;
 

 

 

 

 

 

 

 

"Our compan�es are �nvest�ng more and more �n the �ndustry. Our profess�onal
esports players represent our country stronger at the �nternat�onal level. I
bel�eve that �f we take the r�ght steps at a consc�ous and strateg�c level, Turkey
w�ll become a global brand �n the d�g�tal gam�ng �ndustry. Esports software,
hardware, brand�ng and game development act�v�t�es, �nclud�ng the s�ze of a
b�ll�on dollars expressed �n an area and �s part of the game �ndustry. Esports
act�v�t�es have a lot of pos�t�ve �mpacts. We w�ll be a country that produces, not
uses, so we w�ll support the projects of our young people."
 

Esports Summit 2019
Republic of Turkey Minister of Youth and Sports

MUHARREM KASAPOĞLU
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Brief review of 2019 as Riot Games
In 2019, Riot Games announced 6 new games and other projects
that will bring great excitement to the entire community and
celebrated the 10th year of League of Legends. League of
Legends, which is the most played online PC game globally, has
more than 100 m�ll�on act�ve players per month worldwide.

LoL Turkey, with 15 m�ll�on accounts, is leading the most played

games in our country. More than 2 m�ll�on new accounts
created last year. In 2019, gamers played a total of 400 m�ll�on
hours LoL in our country. If we look back, we see that in the 10

years left behind, we continue to grow our community with our
strong content and player-driven investments. League of
Legends has been the locomotive of esports both in Turkey and
around the world. This year, we broke serious records both locally
and internationally as LoL Esports. One-day TBF event in Turkey
reached more than 1 million individual viewers. The World Final
match was watched by an average of 21.8 million people per
minute, setting a difficult record to catch in the world esports
history.

RIOT GAMES
2019 - 2020
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Interv�ew

E R D İ N Ç  İ Y İ K U L
D I REC TOR  OF  

PUB L I SH ING  

R IO T  GAMES
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RIOT GAMES
2019 - 2020
Interv�ew

E R D İ N Ç  İ Y İ K U L
D I REC TOR  OF  

PUB L I SH ING  

R IO T  GAMES

As Riot Games, 2020 goals
In addition to League of Legends in 2020, we will
experience the excitement of entering different games
and environments that will give us new experiences. Our
new games will allow us to meet players on mobile and
console platforms outside of the PC platform, as well as
new genres and worlds. With the responsibility and
expectation of being the company that develops the most
played PC game in Turkey, we aim to provide our players
with experiences that they will enjoy as much as LoL and
which they will find a fair environment. With this
motivation, without neglecting League of Legends, we are
committed to re-establishing the throne in the hearts of
our players with our new games. In this sense, I think 2020
will be a quite busy year for us, we will grow our
community and will embark on new adventures by adding
important values to the gaming world.



In 2019, the Education First English Language School has published the English
Proficiency Index list of 100 countries around the world.

 

According to the table, as in the previous year, the Netherlands is still number 1 in
the English-speaking ratio. Turkey moved backward, unfortunately, fell into the
79.

Why Localization is Important for
Turkish Players

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY

Source: Education First English Language School English Proficiency Index List 2019

https://www.ef.com.tr/epi/


Turkey was 62nd in 2017. We're down 11 steps in a year. 
 

Turkey was ranked 32nd in 2012. Since then, every year, the rate has been
declining. According to the research the highest level of English in the provinces
of Ankara, Turkey. It is followed by Istanbul, Izmir, and Eskisehir.

Why Localization is Important for
Turkish Players
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Source: Education First English Language School English Proficiency Index List 2019

https://www.ef.com.tr/epi/


What is InGame Group's goal as a domestic gaming company?

In 2012, by the experienced Turkish investors of communications,
digital entertainment, and finance industries, InGame Group
producing content to millions of gamers, began with the goal of
“by a company of gamers worldwide in Turkey” and completed
the process of establishing with the support of the new investors
from 2014 to today. Although there was a serious potential in
terms of gamers in Turkey, there was a lack of a game that would
come out of this land and become a phenomenon in the world.

 

As InGame Group, our number one goal was to bring together a
Turkish gaming brand with millions of players from all around
the world. Fortunately for us, we have achieved this goal in a very
short period of time. InGame Group is one of the most invested
game companies in Turkish esports and moving forward with
the goal of spreading esports to the base in Turkey by developing
the esports ecosystem.

One of the Turkey's
Rising Star ZULA
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Interv�ew



What has InGame Group done for gaming and esports in 2019?

As a group of companies aiming to contribute to the growing digital gaming industry with
investments and innovations, we produce games played in 3 different continents, 10 regions
and 11 different languages in addition to Turkey. The process of Zula’s becoming a global game
has been ongoing since 2016. Our game is currently meeting its players through local
streamers in Brazil, Europe, Iran, Russia, and Latin America. We have reached millions of
players with the games we have produced to date.

 

In addition to developing games, InGame Group organizes one of Turkey's 2 official esports
leagues with Zula Oyun. In early 2019, we also opened the gates of Nonstop Zula Esports
Center, the first in Turkey, and the largest esports center in Europe. Spread over an area of
2500 square meters on Istiklal Street in the heart of Istanbul, Nonstop hosts professional
esports matches throughout the year, as well as tournaments where amateur players compete
with many different events.
 

In 2019, we have invested a total of TRY 10 million in digital gaming and esports, including the
Nonstop Zula Esports Center. We have handed out millions of Turkish Lira in prizes to our
esports players in the Zula ecosystem, especially with the Zula Super  League and the Zula
Competition Tournament.
 

In addition, in 2019, we signed the first gamified content project in Turkey in collaboration with
Ay Yapım. “Çukur Zula'da” project is a first step towards the future of the entertainment
industry and for the first time in Turkey, the characters and stories of a series have been
included in a digital game. The pothole map, which was created by modeling the streets
through the pothole sequence, took its place among the stash maps.

One of the Turkey's
Rising Star ZULA
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Interv�ew



What are the 2020 goals, what InGame Group planning for the industry?

In 2020, the Zula Super League continues with its growing prize pool, flash transfers,
and brand new content. Many new investments are also planned this year. As a
domestic company, the creator of 100 percent domestic game Zula, we are moving
with the vision that our country will become a brand in esports around the world. We
aim to become the largest in the region by reaching 100 million players in the next 3
years.
 

We are already at the top of the number of players we can reach as Zula in Turkey, we
have more than 1 million active players per month. In the coming period, we aim to
spread as much geography as possible outside Turkey and to promote Turkey while
increasing our number of players abroad. The Middle East and North African countries
will be among the regions where we will increase our investments in the coming
period.

 

In the first month of 2020, we have introduced Zula Mob�le to our players, which Zula

lovers have been waiting for with great excitement. In a very short time after that, our
Battle Royale mode will be meeting with Zula PC players. In addition, the first esports
series in Turkey, which has reached millions of viewers since its release on YouTube,

will be released in March.

 

We plan to  invest approximately TRY 12-13 million in the market of esports in 2020.

Together with our other investments, our total investment amount is estimated to be
TRY 30-35 million.

One of the Turkey's
Rising Star ZULA
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Turkey Game

Market 2018 

&

Turkey Game

Market 2019 

Comparison!

 

WWW .GAM ING IN TURKEY .COM

2018

2019
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POPULATION

Turkey  Population :  82 .003 .882

Young  Population :  15 .000 .000+ 

Turkey  Population :  83 .154 .997

23 .1% 0  -  14  Age

67 .8% 15  -  64  Age

9 .1% 64  Years  and  Above

TURKEY GAME MARKET REPORT 2019
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2018 2019
Source: Turkish Statistical Institute - TÜİK)



Internet  Users :  59 .360 .000

72% of  the  population

connected  to  the  Internet

Internet

Users :  63 .200 .000+

75 ,3% of  the  population

connected  to  the  Internet

INTERNET USERS

TURKEY GAME MARKET REPORT 2019
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Source: Turkish Statistical Institute - TÜİK)

2018 2019



Active  Social  Media

Users :  52 .000 .000  

Active  Social  Media

Users :    53 .700 .000

SOCIAL MEDIA USERS

TURKEY GAME MARKET REPORT 2019
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2018 2019
Source: WeAreSocial Digital 2020 Global Overview



Mobile  Users :  76 .340 .000

93% Mobile  /  Population

75  -  80% Smartphone  /  Mobile

Smartphone  Users :  

   50 .000 .000  (+  /  - )

MOBILE USERS

TURKEY GAME MARKET REPORT 2019

Mobile  Users :  82 .000 .000+

98-99% Mobile  /  Population

75  -  80% Smartphone  /  Mobile

Smartphone  Users :       

55 .000 .000  (+  /  - )

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY

Source: According to the Information Compiled from the 2020 Presidential Annual Program
Source 2: Information Technologies and Communication Authority (BTK) Second Quarter Report for 2019

2018 2019

https://www.ef.com.tr/epi/


Gamers :  30 .000 .000+

Total  Generated  Game

Revenue :  853 .000 .000  USD  (+  /  - )

Mobile :  400 .000 .000  USD

PC /Console :  453 .000 .000  USD  

Gamers :  32 .000 .000+

Total  Generated  Game

Revenue :  830 .000 .000  USD  (+  /  - )

GAMERS

TURKEY GAME MARKET REPORT 2019
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2018 2019

Due to the dollar exchange rate, it shows a decrease.

https://www.ef.com.tr/epi/


GAMERS BY AGE

TURKEY GAME MARKET REPORT 2019
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2019 Source: Statista Global Consumer Survey 2019

https://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Temel+Faaliyetler/Odeme+Hizmetleri/Odeme+Kuruluslari


GAMERS BY GENDER
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2019 Source: Statista Global Consumer Survey 2019

%42,8 %57,2

https://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Temel+Faaliyetler/Odeme+Hizmetleri/Odeme+Kuruluslari


GAMERS BY INCOME
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2019 Source: Statista Global Consumer Survey 2019

https://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Temel+Faaliyetler/Odeme+Hizmetleri/Odeme+Kuruluslari


TOP 10 MOBILE GAME - FREE DOWNLOAD

TURKEY GAME MARKET REPORT 2019
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PUBG  Mobile  -  Tencent                                         15 .300 .000  +

Call  Of  Duty  Mobile  -  Activision                             9 .500 .000  +

Subway  Surfers  -  Kiloo                                           8 .500 .000  +

Kelime  Gezmece  -  BigStar  Games                          7 .600 .000  +  

Brawl  Stars  -  Supercell                                          6 .600 .000  +

My  Talking  Tom  -  Outfit7                                       6 .000 .000  +  

Fun  Race  3D  -  Good  Job  Games                             6 .000 .000  +

Stack  Ball  -  Azur  Int .  Games                                   5 .950 .000  +

Words  Of  Wonders  -  Fugo                                      5 .800 .000  +

Bus  Simulator :  Ultimate  -  Zuuks  Games                 5 .700 .000  +

1

2

3

4

5

6

7

8

9

10



TOP 10 MOBILE GAME - PAID DOWNLOAD

TURKEY GAME MARKET REPORT 2019
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Minecraft  Pocket  Edition  -  Mojang  

Operation  Third-Person  Shooter  War  Game  3D  

Construction  Simulator  2014  -  Astragon

Hitman  Sniper  -  Sqare  Enix  

Earn  to  Die  -  Not  Doppler   

Plague  Inc .  -  Ndemic  Creations  

Football  Manager  2019  -  SEGA

Real  Drift  Car  Racing  -  Real  Games  SRLS  

Hermes :  KAYIP  -  Fatih  Beceren  

Adalet  Namluda :  Afrin  -  Rigbak  Games     

69 .000  +

66 .500  +

55 .000  +

45 .000  +

35 .000  +

31 .000  +

23 .000  +

22 .000  +

22 .000  +

22 .000  +

1

2

3

4

5

6

7

8

9

10



TOP 10 MOBILE GAME - REVENUE

TURKEY GAME MARKET REPORT 2019
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    PUBG  Mobile  -  Tencent                                  20 .000 .000  USD  +++

101  Okey  Plus  -  Zynga                                     9 .750 .000  USD  +  -

Game  Of  Sultans  -  Mechanist                         9 .100 .000  USD  +  -

Lords  Mobile  -  IGG                                          7 .150 .000  USD  +  -

Mobile  Legends  Bang  Bang  -  Moonton           6 .500 .000  USD  +  -

Game  Of  Thrones :  Conquest-  Warner  Bros      5 .850 .000  USD  +  -

Fun  Okey  101  -  Quick  Game                            5 .500 .000  USD  +  -

Brawl  Stars  -  Supercell                                   5 .200 .000  USD  +  -

The  Great  Ottomans  -  Onemt                          5 .000 .000  USD  +  -

Clash  Of  Kings  -  Elex  Technology                    4 .900 .000  USD  +  -



TURKEY BY DOWNLOADS - GENERAL
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Source: State of Mobile 2020 Ranking Tables - APP ANNIE: Combined iOS and Google Play



TURKEY BY MONTHLY ACTIVE USERS - GENERAL
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Source: State of Mobile 2020 Ranking Tables - APP ANNIE: Combined iPhone and Android Phone Monthly Active Users



TURKEY BY CONSUMER SPEND - GENERAL
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Source: State of Mobile 2020 Ranking Tables - APP ANNIE: Combined iOS and Google Play



World  Rank  -  Total

18

18

World  Rank  -  Mobile

World  Rank  -  Total

18
World  Rank  -  Mobile

18
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2018 2019
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WORLD RANK - REVENUE



POPULAR GAME COMPANIES IN TURKEY
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Rockstar
Dice
Bioware
Kojima
Codemasters
Arenanet
Relic
ID  Software
Nintendo
Sony
Bandai  Namco
Crytek
Moonton
Rovio
Wargaming

Square  Enix
Zynga
Gameforge
Netease
Riot  Games
Nfinity  –  Tam  Game
IGG
Netmarble
Naughty  Dog
Neowiz
Cd  Red  Project
Cubizone
Microsoft  Studios
Bungee
Eidos

 

Epic  Games
Blizzard
Activision
Electronic  Arts
Ubisoft
Bethesda
Tencent
Pearl  Abyss
Valve
Bluehole
KONAMI
SEGA
Gameloft
Vodoo
Ketchapp

2019
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ACTIVE TURKISH GAME COMPANIES IN TURKEY

Abyss Gameworks
Apphic
Arcade Monk
Aryas Games
BigStar Games
Black Coco
Clown Games
Crania Games
Crealode Games
Creasaur
Crescive Games
Digitoy Games
Elite Game Studio
Enrich Games - Publisher
Fiber Games
Fugo Games
Funmoth Games
Gamikro
Gamebit Studio
Gamester
Gigafun
Globe Games - Publisher
Good Job Games
Gram Games
GreenGate
Green Panda Games
Gripati
Gunay Dreams

Peak Games
Pixega Studio
Pixofun
Playable Factory
Ponyom Games
Rakarnow Studios
RealityArts Studio
Recontact Digital Arts
Ricci Game - Publisher
Rigbak
Rocwise Entertainment
Rootcraft Game Technologies
Ruby Games Studio
Simsoft
SK Games
Studio Billion
Suji Games
TaleWorlds
Teta Games
Tiramisu
Tiplay
Tolga Ay
Tricksy Games
Trifles Games
Tulpar Games
Udo Games
Unco Soft
Vertigo Games
WeHoog Game Studio
YekGames
Zibumi
Zoetrope Interactive
Zuuks Games

He2apps
HES Games
Hounch Game Studios
Hyperlab
Imaginite Games
Kodobur
Libra Softworks
Lokum Games
MadByteGames
MagicLab Game Technologies
Marvy Games
Masomo
Mavis Games
Mayadem
Mild Mania
Mobge
Mobile Craft
MoraLabs
Mythra Tech
Mynet - Funpac
Narcade
Negentra
No Pact
Nowhere Studios
Oldmoustache G.works
Oyun Stüdyosu - Sanalika
Panteon

2019
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THE MOST POPULAR TURKISH MADE GAMES OF 2019

Zula -  InGame Group
Mount & Blade - TaleWorlds Entertainment
Tactic Force - HES Games
Remnants of Naezith - Tolga Ay
Doughlings: Invasion - Hero Concept - All Platforms
Conarium - Zoetrope Interactive
Soldiers of The Universe
No 70: Eye of Basir - Oldmoustache Gameworks
Tartarus - Abyss Gameworks

Zula Mobil - InGame Group
Kafa Topu 2 - Masomo / Miniclip
Words Of Wonders - Fugo
Kelime Gezmece - BigStar Games
Fun Race 3D - Good Job Games
Adalet Namluda: Afrin - Hakan Erunsal
Hermes: KAYIP - Fatih Beceren
Bus Simulator: Ultimate - Zuuks Games
101 Okey Plus - Peak Games / Zynga

PC

MOBILE

2019
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POPULAR TWITCH TV STREAMERS IN TURKEY
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POPULAR TWITCH TV STREAMERS IN TURKEY
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2019

POPULAR YOUTUBE CHANNELS IN TURKEY
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2019

POPULAR YOUTUBE CHANNELS IN TURKEY
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POPULAR INSTAGRAM INFLUENCERS IN TURKEY
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TOP 10 GAMES AND PLATFORMS WITH THE MOST SPENDS IN TURKEY

TURKEY GAME MARKET REPORT 2019
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ACTIVE PAYMENT INSTITUTIONS

TURKEY GAME MARKET REPORT 2019
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2019 Source: Central Bank of Turkey Republic - tcmb.gov.tr

GPay  Elektronik  Ticaret  A .Ş .

Aypara  Ödeme  Kuruluşu  A .Ş .

BPN  Ödeme  Kuruluşu  A .Ş .

Ceo  Ödeme  Hizmetleri  A .Ş .

Efix  Ödeme  Hizmetleri  A .Ş .

Elekse  Ödeme  Kuruluşu  A .Ş .

Faturakom  Ödeme  Hizmetleri  A .Ş .

Faturamatik  Ödeme  Kuruluşu  A .Ş .

Föy  Fatura  Ödeme  Kuruluşu  A .Ş .

Global  Ödeme  Hizmetleri  A .Ş .

GönderAl  Ödeme  Hizmetleri  A .Ş .

İstanbul  Ödeme  Kuruluşu  A .Ş .

Klon  Ödeme  Kuruluşu  A .Ş .

Moka  Ödeme  Kuruluşu  A .Ş .

MoneyGram  Turkey  Ödeme  Hzm .  A .Ş .  

NKolay  Ödeme  Kuruluşu  A .Ş .

Nestpay  Ödeme  Hzm .  A .Ş .

Octet  Express  Ödeme  Kuruluşu  A .Ş .

Ödeal  Ödeme  Kuruluşu  A .Ş .

Paragram  Ödeme  Hzm .  A .Ş .

Pay  Fix  Ödeme  Hzm .  A .Ş .

Paynet  Ödeme  Hzm .  A .Ş .

PayTR  Ödeme  Hzm .  A .Ş .

Paytrek  Ödeme  Kuruluşu  Hzm .  A .Ş .

PayU  Ödeme  Kuruluşu  A .Ş .

Pratik  İş lem  Ödeme  Kuruluşu  A .Ş .

Ria  Turkey  Ödeme  Kuruluşu  A .Ş .

Sender  Ödeme  Hzm .  A .Ş .

Tam  Fatura  Ödeme  Hzm .  A .Ş .

Trend  Ödeme  Kuruluşu  A .Ş .

Tronapay  Ödeme  Hzm .  A .Ş .

UPT  Ödeme  Hzm .  A .Ş .

Vezne24  Tahsilat  Sistemleri  ve  Ödeme

Hzm .  A .Ş .

Vizyon  Tahsilat  Sistemleri  ve  Ödeme

Hzm .  A .Ş .

Western  Union  Turkey  Ödeme  Hzm .

A .Ş .

https://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Temel+Faaliyetler/Odeme+Hizmetleri/Odeme+Kuruluslari


ACTIVE ELECTRONIC MONEY INSTITUTIONS
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2019 Source: Central Bank of Turkey Republic - tcmb.gov.tr

İninal  Ödeme  ve  Elektronik  Para  Hizmetleri  A .Ş .

Turkcell  Ödeme  ve  Elektronik  Para  Hizmetleri  A .Ş .

Vodafone  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

Wirecard  Ödeme  ve  Elektronik  Para  Hizmetleri  A .Ş .

Papara  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

İyzi  Ödeme  ve  Elektronik  Para  Hizmetleri  A .Ş .

SiPay  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

TT  Ödeme  ve  Elektronik  Para  Hizmetleri  A .Ş .

TURK  Elektronik  Para  A .Ş .

Ozan  Ödeme  Hizmetleri  ve  Elektronik  Para  A .Ş .

Paladyum  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

Aköde  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

BELBİM  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

Birleşik  Ödeme  Hizmetleri  ve  Elektronik  Para  A .Ş .

CEMETE  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

D  Ödeme  Elektronik  Para  ve  Ödeme  Hizmetleri  A .Ş .

ERPA   Ödeme  Hizmetleri  ve  Elektronik  Para  A .Ş .

Hızlıpara  Ödeme  Hizmetleri  ve  Elektronik  Para  A .Ş .

https://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Temel+Faaliyetler/Odeme+Hizmetleri/Elektronik+Para+Kuruluslari


ONLINE SALES CHANNELS
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Razer Gold

BynoGame

Perdigital

MTC  –  Meta  Games

Oyunfor

Game  Satış

Playstore

Origin

Battlenet

Aral  Game

G2A

GamerEpin

En  Ucuz  Epin

Epin .com .tr

Yeşiyurt  Game

Kabasakal  Online

Mupay

Kopazar

DurmaPlay

Klas  Game

FoxnGame  

Voidu

Kinguin

Playsultan

Oyunalışveriş  

Epinstore

Atagame

Oyunone

Epinevi

BursaGB

Trinkpay

Turkpin

Cadde  Game

Oyunyardım

XGame

EpinMy



POPULAR PAYMENT CHANNELS PERCENTAGE
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TOGED  (Game  Developers

Association  of  Turkey )  

OYUNDER  (Game  Designers ,

Developers  Producers  &

Publishers  Association )

TOGED  (Game  Developers

Association  of  Turkey )  

OYUNDER  (Game  Designers ,

Developers  Producers  &

Publishers  Association )

ASSOCIATIONS

TURKEY GAME MARKET REPORT 2019
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GameX  

GIST  (Gaming  İstanbul )

GameX  

GIST  (Gaming  İstanbul )

GAME EXHIBITIONS - EVENTS

TURKEY GAME MARKET REPORT 2019
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Bahçeşeh�r Un�vers�ty Game Laboratory BUG

BUG  is  a  game  laboratory  project  init iated  by

Bahcesehir  University ,  Department  of

Communication  Design .

MASTER BUG 

Game  Design  Graduate  Program  at  Bahçeşehir

University ;  Turkey 's  f irst  game  design  graduate

program .

ODTÜ GATE

Orta  Doğu  Teknik  University  Game  Technologies

Master  Program .

ACADEMIC PROGRAMS IN TURKEY

TURKEY GAME MARKET REPORT 2019
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Orta Doğu Tekn�k Un�vers�ty Cont�nu�ng

Educat�on Center

ODTÜ  SEM  also  has  entry  level  trainings  for

Unity3D .  30-hour  training  continues  for  5  weeks .

ATOM

Animation  Technologies  and  Game

Development  Center ,  shortly  ATOM ,  is  a  pre-

incubation  center  established  in  2008  within

the  Tecknokent  of  Orta  Doğu  Teknik  University .

 



İzm�r Ekonom� Un�vers�ty

Izmir  Ekonomi  University ,  Department  of

Computer  Games  and  Technology .  Computer

Games  and  Technology  Master 's  program  at

Izmir  University  of  Economics  directly  related

to  game  development .

IŞIK Un�vers�ty

Iş ık  University  Computer  Graphics  and

Animation  Graduate  Program .  The  Computer

Graphics  and  Animation  Master  Program  at  the

Institute  of  Science  of  Iş ık  University  in  Istanbul

is  one  of  the  educational  programs  considering

the  game  sector .

ACADEMIC PROGRAMS IN TURKEY
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Istanbul B�lg� Un�vers�ty 

Game  Design  and  Development  Undergraduate

Program  -   awa�t�ng approval from YÖK .

Hacettepe Un�vers�ty

Hacettepe  Computer  Animation  and  Game

Technologies  Graduate  Program .  One  of  the  few

master  program  in  game  development  in

Turkey  is  the  Master  of  Science  program  in

Computer  Animation  and  Game  Technologies  at

Hacettepe  University  in  Ankara .



M�mar S�nan F�ne Arts Un�vers�ty Cont�nu�ng

Educat�on Center

The  Continuing  Education  Center  of  Mimar  Sinan

Fine  Arts  University  in  Istanbul  is  one  of  the  paid

educational  institutions  providing  Game

Development  education .  They  offer  Unity3D

game  engine  training  with  2  different  levels .

ACADEMIC PROGRAMS IN TURKEY

TURKEY GAME MARKET REPORT 2019

Marmara Un�vers�ty computer and

Instruct�onal Technology Teach�ng

Undergraduate and Graduate Program

While  there  is  no  direct  game  development

education  in  the  Department  of  Computer  and

Instructional  Technology  Teaching  at  Marmara

University  Atatürk  Faculty  of  Education ,  there

are  courses  where  the  basic  components  of

video  games ,  game  genres ,  their  place  in  the

education  of  the  individual ,  psychological  and

sociological  effects  of  games  are  examined .
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Ind�Go Consult�ng and Educat�on Serv�ces

IndiGo  offers  mobile  game  development

educations  with  Unity3D  and  3D  Character

Modeling  trainings .  IndiGo  is  also  a  resident

organization  in  Ankara .



B�l�ş�m Educat�on Center

Bil iş im  Education  Center  is  also  one  of  the  paid

education  centers .  In  addition  to  various

software  educations ,  both  individual  and

enterprise ,  they  also  offer  3D  animation

trainings .  Bil iş im  Education  Center  provides

services  in  the  cities  of  Istanbul ,  Ankara ,

Eskişehir ,  Konya ,  Bursa  and  Antalya .

B�l�ş�m Academy

Bil iş im  Academy  is  another  private  educational

institution .  They  also  provide  Unity3D  training .

They  are  located  at  Yıldız  Technical  University

Teknopark  in  Istanbul .

 

ACADEMIC PROGRAMS IN TURKEY
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Un�on of Chambers and Commod�ty Exchanges

of Turkey Un�vers�ty of Econom�cs and

Technology Cont�nu�ng Educat�on Research and

Appl�cat�on Center, TOBB ETU SEM

Paid  game  development  courses  at  TOBB  ETU  Sem

in  Ankara  provide  education  for  Unity3D  game

engine .

3D Academy School of An�mat�on and V�sual

Effects

3D  Academy  School  of  Animation  and  Visual  Effects

is  a  center  providing  3D  modeling ,  graphic  design ,

visual  effects  education  for  many  other  markets

along  with  the  gaming  industry .



While  esports  increasing  i ts  reach  and  awareness  day  by  day ,  i t  is  also  taking  into  account  i ts  popularity ,

especially  among  younger  generations ,  to  the  educational  institutions .  Even  though  the  universit ies  hosting

the  birth  of  esports ,  where  the  culture  of  the  game  is  most  common ,  tournaments ,  organizations  have  been

competit ive  since  decades  ago  and  esports ,  especially  in  our  country ,  we  have  been  observing  i t ’s  great  r ise

for  last  4  years  clearly .  Esports ’  technology  is  used  as  a  more  widespread  and  in  pioneering  countries  in  the

past  is  older  and  therefore ,  today  the  prevalence  of  this  culture ,  the  economic  size  varies  accordingly  from

country  to  country .  Another  factor  is  population .

 

When  we  examine  the  profi le  of  esports  fol lowers ,  which  is  projected  to  be  10  mill ion  people  in  our  country ,

we  see  that  there  is  an  audience  of  around  75% of  high  school  and  university  education  ages .  In  our  country ,

which  has  a  large  young  population  and  where  education  is  culturally  important ,  the  interest  of  higher

education  institutions  in  the  game  and  esports  has  increased  in  this  direction .

 

The  number  of  university  esports  and  gaming  clubs ,  which  was  around  40  in  2017 ,  has  reached  the  number

of  145  as  of  2020 .  Behind  this  incredible  trend ,  Bahçeşehir  University  invested  in  the  professional  esports

f ield  for  the  f irst  t ime  in  2016 ,  physical  esports  f ield  was  built  on  campus ,  esports  scholarship  and  student

club  professionalize  process  started  later  with  the  sponsorship  of  professional  esports  teams  of  universit ies .

As  of  2020 ,  there  are  physical  gaming  and  esports  areas  in  9  university  campuses .

UNIVERSITIES OFFERING "GAME SPECIFIC"

UNDERGRADUATE AND GRADUATE COURSES IN TURKEY
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This  interest  in  the  universit ies  has  also  increased  the  competit ive  environment  in  the  organizations ,  and

in  recent  years ,  i t  has  become  possible  to  fol low  the  challenges .  ÜniLig  ( Interuniversity  League  of  Legends

Tournament )  organized  by  Riot  Games ,  has  been  organized  since  2013 ,  while  in  2019  the  Interuniversity

PUBG  tournament  with  GLL  was  also  held .  Finally ,  we  saw  that  the  Turkish  University  Sports  Federation

(TUSF )  organized  a  FIFA ’19  tournament  under  the  name  of  the  esports  branch .  The  number  of  init iatives  of

many  gaming  companies  and  tournament  operators  in  this  f ield  is  increasing  day  by  day .

 

This  development  in  the  universit ies  was  not  only  restricted  to  tournaments  and  esports  but  also  made  i t

possible  to  see  many  national  events .  In  particular ,  Güest  GO  by  Gazi  University ,  one  of  Ankara  universit ies ,

and  Metu  Geex  events  by  Middle  East  Technical  University  bring  together  many  games  and  Esports  lovers ,

while  Bahçeşehir  University  in  Istanbul  carries  out  events  under  the  name  of  BAU  ONLAN .  All  university

clubs  bring  their  members  together  through  many  community  tournaments  during  the  academic  term .

 

Another  issue  is  the  development  of  esports  in  academic  f ields ;  while  i t  is  possible  to  see  undergraduate

and  graduate  programs  globally ,  studies  are  also  being  carried  out  by  some  of  our  institutions  lead  by  BAU

in  our  country .  While  i t  is  possible  to  reach  certif icate  programs  now ,  we  can  predict  that  within  a  few

years  academic  programs  will  increase  and  expand  rapidly .
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With  the  rapid  and  dynamic  movement  of  universit ies ,  we  can  see  a  growing  interest  in  the  f ield

in  secondary  education .  The  increase  in  the  number  of  clubs  in  high  schools ,  the  fact  that

universit ies  are  conducting  courses  and  workshops  and ,  more  importantly ,  esports  scholarship

opportunities  have  created  a  new  opportunity  for  potential  students  who  want  to  become

professional  players .

 

With  this  acceleration  in  high  schools ,  the  Ministry  of  National  Education  also  took  action  and

signed  a  protocol  with  both  the  Turkish  E-Sports  Federation  and  Riot  Games .  The  ministry  will

launch  curriculum  actions  in  the  coming  periods  by  the  name  of  gaming  and  esports .

 

While  i t  is  possible  to  catch  opportunities  in  the  f ield  of  esports  and  education  for  brands ,

institutions  that  want  to  attract  new  generations ,  Turkey  should  support  this  potential  in

infrastructure  investments  made  by  public  institutions .  Public  authorit ies ,  famil ies ,  the  private

sector ,  the  academic  community  will  come  together  to  create  a  more  productive  market  in  the

medium  and  long  term .  In  this  market ,  i t  will  be  possible  for  young  players ,  teams ,  brands  that

are  included  in  the  stories  and  adventures  of  startups  to  make  a  difference .
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20 .000  +  cyber  cafes

(7000  to  10 .000  most

active  ones )

7 .5  Mill ion  gamers  are

visit ing  Cyber  Cafes  /

Month

16 .500  +  cyber  cafes

(9 .900  most  active  ones )

325 .000  gamers  are

visit ing  Cyber  Cafes  /

Daily  (8 .5  mill ion  players

per  month )  visits

internet  cafes .

INTERNET (CYBER) CAFES
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INTERNET (CYBER) CAFES PC CONFIGURATION



Density Time

Density Days (Friday - Weekends)

Average Rental Fees / Hour

Daily Average Pin Sales (pcs)

Average  Food  Fee  Per  Person

INTERNET (CYBER) CAFES DAILY CAFE STATUS
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15:00 - 22:00

3 TL - 6.5 TL

10 / PER CAFE

13 TL

12:30 - 24:00



MOST PLAYED GAMES IN INTERNET CAFES
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PUBG

League Of Legends

Fortnite

CS: GO

ZULA

GTA

Silkroad

Blade & Soul

Steam Games

Wolfteam



%42

INTERNET (CYBER) CAFES PENETRATION
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Beşiktaş  JK ,  1907  Fenerbahçe ,

Galatasaray ,  HWA ,  Royal  Bandits ,  Oyun

Hizmetler i ,  AURORA ,  Bursaspor ,  Arena

Bul ls ,  Dark  Passage ,  Mod -Z ,  Ice ,

Başakşehir  FK ,  Trabzonspor ,  Futbol ist ,

Turkish  King ,  İ stanbul  Esports ,

Göztepe  Esports ,  Antalyaspor ,  Kayser i

Esports ,  Konya  Esports ,  TOA ,  Rurnbles ,

Galakt ikos ,  BAU  Supermassive ,  Gamers

of  Future ,  Vengeance ,  Revenge  Wish

Esports ,  Sangal  Esports

ESPORTS TEAMS IN TURKEY
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1907 Fenerbahçe
5RONIN
Alaturkaspor
Ankaragücü
Antalyaspor
Antimomentum FC
Arena Bulls
Aslanlar
Asmalı FC
Attack on Pandas
Austrian Force Esports
BaaL17 FC
Banditos 1905
Besiktas
Black Rhinos
Blaze Esports
Bursa Espor
Caykur Rızespor
Chapulling Espor
Cıyan Kartalları
Circle is Coming
Collectors
CRIPS Esports
Dark Passage
Delirium
Destination PEL
Digital AtHletics

Digital Stars Espor
Epik FC
Eskişehirspor
Futbolist
Galakticos
Galatasaray
Gamers of Future
Gazişehir Espor
Gençlerbirliği
Godzilla Esports
GOF Esports
Gokturkler
Göztepe Spor
Great Sultans Esports
Hoolingans FC
ICE Warriors
Imaginative Esports
Interrail TR Espor
Istanbul Cıty
IstanbulBırliği
İstanbul Başakşehir
İstanbul Espor
İstanbul Wildcats
Jester of
Karamamba FC
Kayserispor
Kocaelispor

LLC Esports
LOG
Los Turcos
Mad
Mavi Kaplanlar
Mersin İdman Yurdu
MEVA
Mod-Z
Old School Esports
Ottoman PF ESPORTS
Outlaw Esport
Outrage
Oyun Hizmetleri
Raiders FC
Red Foxes
RIP Cıty
Royal Youth
Sakaryaspor
Sangal Esports
Shockers FC
Simply Simple
Sivasspor
Slot
Steel Tactics
Supermassive
Team Aurora
Team NV

Team R2
Team Turquality
The Daltons
TOA
Trabzonspor
UltraTurk Esports
Umraniye Espor
Urgod FC
UzunKoprü SK
Vatan Espor
Vengeance
Venom Esports
Winner Club TR
Young Boys TR
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1907  Fenerbahçe
5RONIN
Alaturkaspor
Ankaragücü
Antalyaspor
Antimomentum  FC
Arena  Bulls
Aslanlar
Asmal ı  FC
Attack  on  Pandas
Austr ian  Force  Esports
BaaL17  FC
Banditos  1905
Besiktas
Black  Rhinos
Blaze  Esports
Bursa  Espor
Caykur  Rızespor
Chapul l ing  Espor
Cıyan  Kartal lar ı
Circle  i s  Coming
Col lectors
CRIPS  Esports
Dark  Passage
Del i r ium
Destinat ion  PEL
Digital  AtHlet ics

League  of  Legends ,  Wolfteam ,  Zula ,  FIFA
League  of  Legends ,  DOTA2
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
CS :  GO ,  Fortnite
FIFA  Pro  Club
FIFA  Pro  Club
PUBG
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
League  of  Legends  (Man  and  Woman ) ,  CS :GO  Woman ,  Rocket  League ,  Zula ,  Hearthstone ,  PUBG ,  Teamfight  Tactics ,  FIFA

FIFA  Pro  Club
Pubg ,  Pubg  Mobile ,  CSGO  Woman ,  Rocket  League ,  FIFA
Zula
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
PUBG
Wolfteam
PUBG
League  of  Legends
FIFA  Pro  Club
PUBG
PUBG ,  PUBG  Mobile ,  FIFA ,  Teamfight  Tact ics
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Digital  Stars  Espor
Epik  FC
Eskişehirspor
Futbol ist
Galakt icos
Galatasaray
Gazişehir  Espor
Gamers  of  Future
Gençlerbir l iğ i
Godzi l la  Esports
GOF  Esports
Gokturkler
Göztepe  Spor
Great  Sultans  Esports
Hool ingans  FC
ICE  Warr iors
Imaginat ive  Esports
Interrai l  TR  Espor
Istanbul  Cıty
IstanbulBir l iğ i
İstanbul  Başakşehir
İstanbul  Espor
İstanbul  Wildcats
Jester  of
Karamamba  FC
Kayser ispor
Kocael ispor
LLC  Esports

FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club ,  PUBG
FIFA  Pro  Club ,  League  of  Legends
FIFA  Pro  Club ,  Zula ,  Wolfteam ,  League  of  Legends
FIFA  Pro  Club
Zula
FIFA  Pro  Club
-

Zula ,  PUBG
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  League
Zula ,  Point  Blank ,  Tact ic  Wars
Zula ,  CS :GO ,  Wolfteam
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
Zula ,  FIFA  Pro  Club ,  Wolfteam
League  of  Legends ,  Starcraft ,  Fortnite ,  Apex  Legends ,  PUBG ,  FIFA  Pro  Club
Wolfteam
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
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LOG
Los  Turcos
Mad
Mavi  Kaplanlar
Mers in  İdman  Yurdu
MEVA
Mod -Z
Old  School  Esports
Ottoman  PF  ESPORTS
Outlaw  Esport
Outrage
Oyun  Hizmetler i
Regnant  Esports
Raiders  FC
Red  Foxes
RIP  Cıty
Royal  Youth
Sakaryaspor
Sangal  Esports
Shockers  FC
Simply  Simple
Sivasspor
Slot
Steel  Tact ics
Supermassive
Team  Aurora
Team  NV
Team  R2
Team  Turqual i ty

CS :  GO
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
PUBG
Zula
CS :  GO
FIFA  Pro  Club
Zula
CS :  GO
Zula
NBA ,  Dota  2 ,  PUBG  Mobile ,  CS :GO ,  FIFA ,  Underlords ,  Rainbow  Six  Siege
FIFA  Pro  Club
PUBG
FIFA  Pro  Club
League  of  Legends ,  Hearthstone ,  Apex  Legends ,  Fortnite
FIFA  Pro  Club
Wolfteam ,  FIFA  Pro  Club ,  CS :GO
FIFA  Pro  Club
PUBG
FIFA  Pro  Club
FIFA  Pro  Club
CS :  GO ,  FIFA  Pro  Club ,  PUBG  Mobile ,  League  of  Legends ,  Rocket  League
League  of  Legends
FIFA  Pro  Club ,  League  of  Legends
CS :  GO
FIFA  Pro  Club
Wolfteam



The  Daltons
TOA
Trabzonspor
UltraTurk  Esports
Umraniye  Espor
Urgod  FC
UzunKoprü  SK
Vatan  Espor
Vengeance
Venom  Esports
Winner  Club  TR
Young  Boys  TR

ESPORTS TEAMS IN TURKEY
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FIFA  Pro  Club
CS :GO ,  Pubg ,  Zula (KADIN ) ,  Fortnite ,  Tact ic  Forse
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club
Zula
FIFA  Pro  Club
FIFA  Pro  Club
FIFA  Pro  Club

TEAMS                       GAMES               
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There  are
nearly

85+  l icensed
esports  team

in  Turkey .

There  are
nearly  1515+

l icensed
esports  players

in  Turkey .

* As of January 14, 2020, the number of l�censed female
esports players �s 131 and the number of male esports

players �s 1.384, and the total number of l�censed esports
players �s 1.515. The number of l�censed esports teams �s 85.



TURKISH ESPORTS TEAMS THAT 

USE SOCIAL MEDIA BEST
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TURKISH ESPORTS PLAYERS THAT 

USE SOCIAL MEDIA BEST
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Intel  ESL  Turkey  Championship
Vodafone  Freezone  League  of  Legends  Championship  League
Pro  El ite  League
Virtual  Pro  League
TESFED  Vodafone  FREEZONE  Turkey  Cup
Hepsigamer  Online  League
Youth  Fever  Inter -High  School  Esports  Competit ion  Tournament
PUBG  Invitat ional  ESL
PUBG  Mobile  Tournament  Vodafone  Freezone
ESL  PUBG  Turkey  Weekly  Tournaments
PUBG  TAMGAME  League
OBT   "Let  The  Games  Begin "  Events
PUBG  LITE  Survival  Masters  4VS4
4x4  # Show  Yoursel f  PUBG  Mobile  Event
Mobi le  Legends :  Bang  Bang  M1  Turkey  World  Championship  Qual i f iers
Wolfteam  Turkey  Cup
Zula  Super  League
Zula  Turkey  Cup
Pubg  Survival  Masters
Chapter  VII I  Mult iplayer
Turkish  Stars  League

ESPORTS AND GAME EVENTS IN TURKEY
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TESFED Vodafone FREEZONE Turkey Cup
The “TESFED Vodafone FreeZone Turkey Cup” finals, organized
by Turkey E-Sports Federation (TESFED) as the first official
esports tournament in Turkey, were held at the Ataşehir FDR
Game Center on 21-22 December. Turkey's most popular
games LoL, PUBG, CS: GO, FIFA, Zula and in the scope of Red
Bull Last Champion Dota 2 matches held in the finals, esports
players competed for a total prize pool of TRY 100 thousand.

The tournament, which is open to participants from all over
Turkey, was held for the first time under the main sponsorship
of Vodafone FreeZone, and with the sponsorship of Maximum
Kart and Red Bull. On the first day of the finals, FIFA, CS: GO,

Zula and Red Bull Last Champions matches were held, and on
the second day, PUBG and LOL matches were played.

 

The TESFED Vodafone FreeZone Turkey Cup is one of the most
comprehensive esports tournaments to date and is Turkey's
first official esports cup.  
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TESFED Vodafone FREEZONE Turkey Cup
Turkey  Cup  appl icat ions  started  in  November .  For  Zula  960 ,

for  LoL  935 ,  for  CS :  GO  565 ,  for  PUBG  508 ,  for  Dota  2  195 ,  for
FIFA  182 ,  including  a  total  of  3 .345  esports  players  appl ied .

The  qual i f iers  for  the  f inal  matches  were  held  onl ine .  The
matches  were  ful l  of  enthusiasm  and  excitement ,  which  has
not  been  seen  in  the  tournaments  that  have  taken  place  so
far ,  with  the  part ic ipat ion  of  the  fans .

 

The  organizat ion ,  which  i s  expected  to  f i l l  an  important  gap
in  the  f ie ld  of  esports  in  our  country ,  wil l  give  formal ity
under  esports  corporate  identity  and  wil l  accelerate  the
spread  and  development  of  this  sport ,  which  i s  also  def ined
as  “the  sport  of  the  future ” ,  to  broad  segments  of  society .

 

The  TESFED  Vodafone  FreeZone  Turkey  Cup ,  which  i s  the
only  off ic ia l  organizat ion  that  brings  together  6  of  the  most
popular  esports  games  held  throughout  the  country ,  wil l  be
held  2  t imes  a  year .  Unlike  tournaments  involv ing  only
profess ional  teams  and  players ,  part ic ipants  f rom  al l  over
Turkey  can  compete  in  the  TESFED  Vodafone  FreeZone
Turkey  Cup .
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AOC
itopya
Playstat ion
Western  Digital
Bahçeşehir  Univers ity
Bahçeşehir  College
Doğuş  Univers ity
GEO  College
ByNoGame
Bero -Host
Bloody  Gaming
Vertagear
NAU  Drinks
Rampage
Armas  Hotels
incehesap .com
Formahane
LimeSoda
Sapphire
FunnyToken
Papara
Borusan  Otomotiv

Maximum
SenpAI
Gi l lette
FOX
Opet
OMEN  By  HP
Vestel
Migros
Logitech
BENQ
Twitch  TV
Tahsi ldaroğlu
Coca -Cola
THY
HyperX
Cooler  Master
TOSLA
HDI  Sigorta  

Popeyes
BKM  Express
Lenovo

ininal
Monster  Notebook
Razer  Gold
SteelSer ies
Monster  Energy  

ASUS
Vodafone
LG
Turk  Telekom
Turkcel l
McDonalds
Burger  King
Dlive
CarrefourSA
Hepsi  Burada
Red  Bull
KFC
Ülker

* Th�s l�st has been comp�led from the act�v�t�es we follow throughout the year. It may be the m�ss�ng brands.
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GAMES PLAYED IN TURKEY AS ESPORTS

League  of  Legends

Counter  Str ike  Global  Offensive

Playerunknown ’s  Batt legrounds  (PUBG )

Fortnite

PUBG  Mobile

PUBG  Lite

Dota2

Overwatch

Hearthstone

ZULA

Wolfteam

Apex  Legends

Tom  Clancy ’s  Rainbow  Six  Siege

League  of  Legends  Teamfight  Tact ics

FIFA

Rocket  League

Mobile  Legends :  Bang  Bang

Heavy  Metal  Machines

Age  of  Empires  2

Starcraft  2

Pro  Evolut ion  Soccer

Brawl  Stars



Hürriyet  Spor  Arena /Espor

Fanatik  Espor

SporX  Espor

That 's  Game  Bro

Playerbros

Dij ital  Sporlar

Multiplayer

5mid

Only  A  Gamer

GG  Espor

Mynet  Espor

Playerbros

SporX  Espor

GG  Espor

5Mid

Medya  Espor

Thats  Game  Bro

Fanatik  Espor

Esporin

Only  A  Gamer

Esporfix

Flank  Esports

ESPORTS MEDIA IN TURKEY
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Hubogi

Gamer  People

Dij ital  Sporlar

Esports  360  Mag

Esporcu

Elektronik  Sporlar

Multiplayer

Hürriyet  Espor

Mynet  Espor

Espor  Analist

Esports  Life

2018 2019



Merlinin  Kazanı

GameX  Now

Gamer .com .tr

Bölüm  Sonu  Canavarı

Leadergamer

TURKEY GAME MARKET REPORT 2019

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY

2019

TürkMMO

Playerbros

Fragtist

Oyungezer

5  Mid

TURKEY TOP 10 GAME SITES (BASED ON 2019 TOTAL TRAFFIC)
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Level

 

Oyungezer

2018 2019



E s p o r t s ,  wh i c h  i s  a l s o  de f i n e d  a s  t h e  s p o r t  o f  t h e  f u t u r e ,  i s  a  r a p i d l y  de v e l o p i n g  f i e l d  i n  o u r
c o un t r y  a s  i t  i s  a r o u nd  t h e  wo r l d .  2 0 1 9  wa s  a  y e a r  i n  wh i c h  impo r t a n t  s t e p s  we r e  t a k e n  i n  t h i s
s e n s e ,  we  c o n t i n u e d  o u r  e f f o r t s  t o  make  o u r  c o un t r y  a  wo r l d  b r a nd  i n  e s p o r t s  w i t h  t h e
awa r e n e s s  o f  o u r  r e s p o n s i b i l i t y  w i t h  c l u b s ,  t e am s ,  a nd  f e d e r a t i o n s ,  a nd  we  t o o k  po s i t i v e
f e e db a c k s .  A s  t h e  f e d e r a t i o n ,  we  h a v e  don e  a  l o t  o f  s u c c e s s f u l  wo r k  i n  2 0 1 9 .  We  h a v e  s i g n e d  a
c o op e r a t i o n  p r o t o c o l  w i t h  t h e  M i n i s t r y  o f  Na t i o n a l  Edu c a t i o n ,  wh i c h  i s  a n  impo r t a n t  s t e p  f o r
t h e  de v e l o pmen t  o f  e s p o r t s  i n  T u r k e y  a nd  t h e  p r o p e r  o r i e n t a t i o n  o f  t h e  y o u n g  g en e r a t i o n .  F o r
t h e  f i r s t  t ime  i n  T u r k e y ,  we  h e l d  t h e  E s p o r t s  Wo r k s h op ,  wh i c h  b r o u gh t  t o g e t h e r  a l l  t h e
s t a k e h o l d e r s  o f  t h e  s u b j e c t  a nd  whe r e  a l l  a s p e c t s  o f  e s p o r t s  we r e  d i s c u s s e d .  Ag a i n ,  T u r k e y ' s
f i r s t  o f f i c i a l  e s p o r t s  t o u r n amen t ,  wh i c h  i s  a n  impo r t a n t  s t e p  f o r  e s p o r t s  t o  b e c ome  o f f i c i a l ,

wa s  h e l d  f o r  t h e  f i r s t  t ime  und e r  t h e  n ame  o f   " T E S F ED  Vod a f o n e  F r e e z o n e  T u r k e y  Cup " .
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A L P E R  A F Ş İ N  
Ö Z D E M İ R

PRES I DENT  T E S F ED

A s  on e  o f  t h e  b i g g e s t  p l a y e r s  i n  t h e  ma r k e t ,  we  c l o s e l y  f o l l ow  a l l  t h e  d y n am i c s  o f  ou r
e c o s y s t em .  T h e  g am i n g  i n d u s t r y  h a s  g r own  a t  r ema r k a b l e  r a t e s  e v e r y  y e a r ,  mak i n g  i t  on e  o f
t h e  l a r g e s t  ma r k e t s  i n  t h e  wo r l d .  A s  R i o t  Game s ,  we  a r e  c r e a t i n g  ou r  s t r a t e g y  b y  c l o s e l y
f o l l ow i n g  p l a y e r  e x p e c t a t i o n s  bo t h  a s  g ame  t y p e s  a nd  p l a t f o rm s .  F P S  g ame  de v e l o pmen t ,

mob i l e ,  a nd  c o n s o l e  i n v e s tmen t s  a r e  t h e  mos t  impo r t a n t  i n d i c a t o r  o f  t h i s .   T o  men t i o n  t h e
e s p o r t s  s i d e ,  we  h a v e  b e en  l e a d i n g  t h e  e c o s y s t em  w i t h  ou r  i n v e s tmen t s  i n  L e a g u e  o f  L e g e nd s
E s p o r t s  f o r  y e a r s  i n  T u r k e y .  T h e  de v e l o pmen t  o f  e s p o r t s  i n  ou r  c o un t r y  h a s  r e a c h ed
r ema r k a b l e  l e v e l s ,  e s p e c i a l l y  w i t h  t h e  e s t a b l i s hmen t  o f  a  p r o f e s s i o n a l  l e a g u e  s t r u c t u r e  n amed
Vod a f o n e  F r e e Z on e  Ch amp i o n s h i p  L e a g u e  i n  20 1 5 .  A s  R i o t  Game s ,  we  h a v e  t h e  f i r s t  a nd  l a r g e s t
p r o f e s s i o n a l  s t r u c t u r e  i n  t h e  c o un t r y  w i t h  ou r  a c t i v i t i e s  i n  t h e  l a s t  8  y e a r s .  We  c o n t i n u e  t o
ma k e  impo r t a n t  i n v e s tmen t s  t o  t r a i n  t h e  s t a r s  o f  t h e  f u t u r e  e s p o r t s  wo r l d  i n  ou r  c o un t r y .  T h e
un i v e r s i t y  bu s i n e s s  a s s o c i a t i o n s  a nd  t h e  Ac ad emy  L e a g u e  b r o u gh t  ou r  s e r v e r  t o  T u r k e y  w i t h  a n
i n v e s tmen t  o f  T L  1 0  mi l l i o n  i n  20 1 7 ,  a nd  R i o t  Game s  E s p o r t s  S t a g e ,  wh i c h  i s  Eu r o p e ’ s  g r e a t e s t
a n d  f i r s t  e s p o r t s  c e n t e r  i n  T u r k e y ,  op en ed  t h e  g a t e s  f o r  g ame r s  on  J a n u a r y  1 9 ,  20 1 9 ,  c a n  b e
c o n s i d e r e d  a s  ou r  i n v e s tmen t s .

E R D İ N Ç  İ Y İ K U L
D I REC TOR  OF  

PUB L I SH ING  

R IO T  GAMES



I n  T u r k e y ,  e s p o r t s  h a s  s p r e a d  r a p i d l y  a nd  r e a c h ed  a  l a r g e  ma s s ,  e s p e c i a l l y  i n  r e c e n t  y e a r s .  Ou r  t e am s
a c h i e v e d  r ema r k a b l e  r e s u l t s  i n  i n t e r n a t i o n a l  c ompe t i t i o n s .  T h e s e  a c h i e v emen t s  h ad  c o n t r i b u t e d  t o
t h e  i n d u s t r y  c o n s i d e r a b l y  a nd  c r e a t e d  n ew  oppo r t u n i t i e s  f o r  ama t e u r  g ame r s .  T od a y ,  t h e r e  a r e  o v e r
1 5  t h o u s a nd  ama t e u r  e s p o r t s  t e am s  i n  T u r k e y .  App r o x ima t e l y  80  t e am s  a r e  l i c e n s e d  b y  t h e
f e d e r a t i o n .  We  w i l l  ob s e r v e  t h e  g r ow t h  o f  t h i s  numbe r  i n  t h e  n e x t  y e a r s .  Mon s t e r  No t e b o o k  i s  a lw a y s
s u pp o r t i v e  o f  g ame s  a nd  g ame r s ,  we  a r e  s u r e  t h a t  we  w i l l  ob s e r v e  man y  o t h e r  s u c c e s s e s  i n  t h e
i n t e r n a t i o n a l  a r e n a .  G l o b a l l y ,  t h e r e  a r e  o v e r  1  b i l l i o n  p e op l e  p l a y i n g  d i g i t a l  g ame s .  E s p o r t s  i s
e x p e c t e d  t o  b e  among  t h e  t o p  1 0  mos t -wa t c h ed  s p o r t s  b r a n c h e s  a r o u nd  t h e  wo r l d .  B y  2 0 1 9 ,  g am i n g
ma r k e t  r e v e n u e s  p a s s e d  1 5 2  b i l l i o n  do l l a r s .  A s  o f  2 0 2 2 ,  t h e s e  numbe r s  a r e  e x p e c t e d  t o  r e a c h  1 9 6
b i l l i o n  do l l a r s .  T h e  T u r k i s h  ma r k e t  i s  t h e  e i g h t e e n t h  l a r g e s t  g am i n g  ma r k e t  i n  t h e  g l o b a l  r a n k i n g ,

wh i c h  i s  g r ow i n g  r a p i d l y .  T u r k e y  i s  t h e  l e a d e r  i n  i t s  r e g i o n  w i t h  i t s  1  b i l l i o n  do l l a r s  g am i n g  ma r k e t .

J u s t  l i k e  a n y  o t h e r  f i e l d ,  o u r  c o un t r y  h a s  g r e a t  po t e n t i a l  i n  g am i n g  a s  we l l .  Con s i d e r i n g  t h e  1 3
m i l l i o n  y o u n g  popu l a t i o n ,  T u r k e y  i s  a  wonde r f u l  oppo r t u n i t y  f o r  a t t r a c t i n g  i n v e s t o r s .  T h e r e  a r e
n e a r l y  3 0  mi l l i o n  g ame r s .  We  a r e  awa r e  o f  t h i s  g r e a t  po t e n t i a l .  A s  Mon s t e r  No t e b o o k ,  we  w i l l
c o n t i n u e  o u r  c o n t r i b u t i o n s  t o  t h e  g am i n g  e c o s y s t em .
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İ L H A N  Y I L M A Z
MONSTER

NOTEBOOK  CEO

Y E Ş İ M  A L G A N
RAZER  GOLD

COUNTRY  MANAGER

E s p e c i a l l y  i n  2 0 1 9 ,  we  c a n  s a y  t h a t  Ra z e r  Go l d  a t t r a c t e d  a t t e n t i o n  b y  T u r k i s h
g ame r s  a nd  t h a t  we  we r e  v e r y  p l e a s e d  w i t h  t h i s  e x p on en t i a l l y  i n c r e a s i n g  i n t e r e s t  i n
t h e  s h o r t  t e rm .  Ra z e r  Go l d ,  wh i c h  c r e a t e s  mo r e  a d v a n t a g e o u s  pu r c h a s i n g  powe r  f o r
m i l l i o n s  o f  u s e r s  a l l  o v e r  t h e  wo r l d ;  a l s o  i n  2 0 20 ' s  T u r k e y ,  w i l l  b e  s i g n i n g  on  g r e a t e r
p r o j e c t s  a nd  b r a nd  p a r t n e r s h i p s .   Wi t h  t h e  de v e l o pmen t  o f  t h e  T u r k i s h  Game
Ma r k e t ,  we  a im  t o  h e l p  l o c a l  c ompan i e s  t h a t  wan t  t o  op en  up  t o  t h e  g l o b a l .  F o r
t h i s ,  we  w i l l  mee t  w i t h  l o c a l  g ame  c ompan i e s  i n  2 0 20  t o  c r e a t e  Ra z e r  Go l d
oppo r t u n i t i e s  t o  b en e f i t  f r om  i t s  g l o b a l  powe r .  I  b e l i e v e  t h a t  t h e  T u r k i s h  Game
Ma r k e t  w i l l  s u r p a s s  t h e  1  b i l l i o n  do l l a r  t h r e s h o l d  t a r g e t e d  b y  t h i s  p r o c e s s  a nd  w i l l
b e c ome  on e  o f  t h e  wo r l d ' s  ma j o r  g ame  ma r k e t s .  I  h a v e  no  doub t  t h a t ,  a s  Ra z e r
G o l d ,  t h e  l e a d i n g  p a ymen t  s y s t em  o f  2 0 20 ,  w i t h  p r o j e c t s  t h a t  w i l l  b e  t h e
p e rman en t  s u pp o r t e r  o f  t h e  T u r k i s h  Game  Ma r k e t ,  we  w i l l  h a v e  a  y e a r  f u l l  o f
a d v a n t a g e s  a nd  s u r p r i s e s  w i t h  ou r  membe r s .
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S i n c e  ou r  f o u nd i n g  i n  20 1 2  un t i l  t o d a y ,  a s  i n i n a l ,  we  h a v e  b e en  t h e  p a ymen t  me t h od  t h a t  p l a y e r s  l o v e  a nd
u s e  t h e  mos t .  B y  und e r s t a n d i n g  t h e  g ame  a nd  t h e  n e ed s  o f  t h e  p l a y e r ,  we  h a v e  made  i t  ou r  mi s s i o n  t o
e n s u r e  t h a t  i n -g ame  p a ymen t s  a r e  made  s a f e l y  a nd  i n  a  u s e r - f r i e n d l y  wa y .  I n  l i n e  w i t h  t h i s  mi s s i o n ,  we  h a v e
b e c ome  t h e  mos t  a c c e s s i b l e  p a ymen t  me t h od  f o r  p l a y e r s  w i t h  mo r e  t h a n  20  t h o u s a nd  s a l e s  po i n t s  a nd  7 5
t h o u s a nd  t o p -up  po i n t s .  We  t h i n k  t h a t  e s p o r t s  h a s  g r e a t  po t e n t i a l  f o r  t h e  g ame  i n d u s t r y .  Re s e a r c h e s
c o n f i rm  t h i s  p r e d i c t i o n .  20 20  w i l l  b e  a n  impo r t a n t  t u r n i n g  po i n t  f o r  t h e  g l o b a l  e s p o r t s  ma r k e t .  Ac c o r d i n g
t o  t h e  d a t a ;  t h e  e s p o r t s  ma r k e t  w i l l  g r ow  o v e r  2 6  p e r c e n t  t h i s  y e a r ,  a nd  t h e  v o l ume  c r e a t e d  i n  T u r k e y  i s
e x p e c t e d  t o  e x c e e d  $ 1  b i l l i o n .  I t  i s  p r e c i s e l y  f o r  t h i s  r e a s o n ,  we  a r e  v e r y  p l e a s e d  t o  g i v e  t h e  n ame  i n i n a l  a s
t h e  ma i n  s p o n s o r  o f  t h e  b i g g e s t  e s p o r t s  a r e n a  o f  T u r k e y ,  Eu r o p e ,  a nd  t h e  M idd l e  E a s t .  i n i n a l  E s p o r t s  A r e n a ,

w i t h  a  c a p a c i t y  o f  1 6 00  p e op l e ,  on  a n  a r e a  o f  3 , 800  s q u a r e  me t e r s ,  w i l l  o f f e r  t h e  oppo r t u n i t y  t o  p e r f o rm
t o u r n amen t s  w i t h  1 0 0  p l a y e r s  on  t h e  s ame  s t a g e .  i n i n a l  E s p o r t s  A r e n a  i s  i n c l u d i n g ;  4K  r e s o l u t i o n  a nd  7 0
s q u a r e  me t e r s  L ED  s c r e e n ,  b r o a d c a s t  r o om  a nd  s t u d i o s ,  t e am  a nd  r e f e r e e  r o om s ,  V I P  l o u n g e ,  s em i n a r  a nd
mee t i n g  r o om s ,  s p e c i a l l y  r e s e r v e d  a r e a s  f o r  b r o a d c a s t e r s  a nd  s o c i a l  med i a  i n f l u e n c e r s ,  c a f e s  a nd  c a t e r i n g
a r e a s  f o r  t h e  a ud i e n c e  a nd  a l s o  1 2 0  m2  pop -up  s t o r e s  a nd  e x h i b i t i o n  a r e a s .  i n i n a l  E s p o r t s  A r e n a  w i l l  a l s o
h o s t  a  g i a n t  g ame  c e n t e r  w i t h  80  g am i n g  c ompu t e r s  a nd  a b ou t  8 50  s q u a r e  me t e r s  o f  e x p e r i e n c e  a r e a s  t h a t
w i l l  a l l ow  d i r e c t  c o n t a c t  w i t h  t h e  v i s i t o r s  f o r  b r a nd s .  i n i n a l  E s p o r t s  A r e n a  w i l l  b e c ome  t h e  g ame  c e n t e r  o f
T u r k e y ,  Eu r o p e ,  a nd  e v e n  t h e  M idd l e  E a s t ,  w i t h  a l l  t h e s e  f e a t u r e s  a nd  p r i v i l e g e s .  A l l  g ame r s  a r e  we l c ome  t o
i n i n a l  E s p o r t s  A r e n a ,  wh i c h  w i l l  op en  a t  t h e  e nd  o f  F e b r u a r y  20 20 .

G Ü L B E N  Y A Ğ C I
CMO
i n i n a l

B U R A K  G Ö Z A L A N
FOUNDER  -  CEO
INGAME  GROUP

D i g i t a l  g ame s  a nd  e s p o r t s  c o n t i n u ed  t o  g a i n  momen t um  i n  20 1 9  i n  ou r  c o un t r y ,  wh i c h  h a s  s i g n i f i c a n t
p o t e n t i a l  w i t h  i t s  y o u ng  popu l a t i o n .  A s  a  g r o up  o f  c ompan i e s  a im i n g  t o  c o n t r i b u t e  t o  t h e  g r ow i n g
d i g i t a l  g ame  i n d u s t r y  w i t h  i n v e s tmen t s  a nd  i n n o v a t i o n s ,  I n G ame  G r o up  h a s  a l s o  made  s i g n i f i c a n t
i n v e s tmen t s  i n  t h i s  f i e l d  s i n c e  t h e  f i r s t  mon t h  o f  20 1 9 .  A s  I n G ame  G r o up ,  wh i l e  c o n t i n u i n g  t o  de v e l o p
g ame s  w i t h  t h e  Zu l a  Game ,  we  o r g a n i z e d  on e  o f  T u r k e y ' s  t w o  o f f i c i a l  e s p o r t s  l e a g u e .  A t  t h e  b eg i n n i n g
o f  20 1 9 ,  we  op en ed  T u r k e y ' s  f i r s t  a nd  Eu r o p e ' s  b i g g e s t  e s p o r t s  c e n t e r ;  Non s t o p  Zu l a  E s p o r t s  Cen t e r .

Zu l a  a l s o  und e r t a k e s  t h e  mi s s i o n  o f  p r omo t i n g  ou r  c o un t r y  w i t h  t h e  mos t  popu l a r  MMO  F P S  g ame  o f
o u r  c o un t r y  a nd  p l a c e s  s u c h  a s  Ma i d e n  T owe r  a nd  Nem ru t ,  wh i c h  a r e  a l s o  i n c l u d ed  i n  t h e  g ame  a s
p l a y a b l e  map s .  Zu l a  mee t s  p l a y e r s  t h r o u gh  l o c a l  pub l i s h e r s  i n  B r a z i l ,  Eu r o p e ,  I r a n ,  Ru s s i a ,  a nd  L a t i n
Ame r i c a ;  a nd  h a s  a  t o t a l  o f  2 7  mi l l i o n  p l a y e r s  i n  t h e  wo r l d  i n c l u d i n g  T u r k e y .  I n  20 1 9 ,  we  made  a  t o t a l
i n v e s tmen t  o f  TRY  1 0  mi l l i o n  i n  t h e  f i e l d  o f  d i g i t a l  g ame s  a nd  e s p o r t s .  M i l l i o n s  o f  TRY ' s  we r e  awa r d ed
t o  e s p o r t s  p l a y e r s  i n  t h e  Zu l a  e c o s y s t em ,  e s p e c i a l l y  a t  t h e  Zu l a  S up e r  L e a g u e  a nd  t h e  Zu l a  Compe t i t i o n
T o u r n amen t .  T h i s  y e a r ,  we  a l s o  l a u n c h ed  a  s p e c i a l  p r o j e c t  t h a t  w i l l  h a v e  f u t u r e  r e f l e c t i o n s .  We  s i g n e d
i n  c o op e r a t i o n  w i t h  "A y  Y ap ım "  f o r  t h e  f i r s t  g am i f i e d  c o n t e n t  i n  T u r k e y .  F i r s t  t ime  i n  T u r k e y ,  c h a r a c t e r s ,

a nd  s t o r y  o f  a  t e l e v i s i o n  s e r i e s ,  we r e  i n c l u d ed  i n  a  d i g i t a l  g ame .  T h i s  wa s  a n  i n n o v a t i v e  s t e p  t ow a r d s
t h e  f u t u r e  o f  t h e  e n t e r t a i nmen t  i n d u s t r y .  A s  t h e  g ame  i n d u s t r y  c o n t i n u e s  t o  g r ow ,  we  w i l l  c o n t i n u e  t o
p r o j e c t  e x c i t i n g  wo r k s .
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T h e  T u r k i s h  g ame  ma r k e t  s h o u l d  b e  e v a l u a t e d  i n  t w o  a s p e c t s .  I f  we  l o o k  a t  i t  a s  a  dome s t i c  ma r k e t ,

we  h a v e  no t  h ad  a  g o od  y e a r ,  e s p e c i a l l y  b e c a u s e  o f  t h e  s u dd en  f l u c t u a t i o n s  i n  e x c h a n g e  r a t e s .

Re v e n u e s  f o r  g ame s  on  a  USD  b a s i s  f e l l  b e l ow  e x p e c t a t i o n s .  E s p e c i a l l y  on  t h e  mob i l e  g am i n g  s i d e ,

App l e ' s  e x c h a n g e  r a t e  po l i c y  h a s  h ad  a  n e g a t i v e  imp a c t  on  t h e  ma r k e t .  We  k n ow  t h i s  i s  a  t empo r a r y
p e r i o d ,  we  c a n  p r e d i c t  t h a t  t h e  dome s t i c  ma r k e t  w i l l  b e  mob i l e  i n  2 0 20  a s  p r i c e s  a nd  t h e  e c o n omy
s t a b i l i z e  a g a i n .  On  t h e  o t h e r  h and ,  T u r k e y ' s  g ame  de v e l o pmen t  powe r  i s  i n c r e a s i n g  d a y  b y  d a y .  We
ha v e  manag ed  t o  b e c ome  on e  o f  t h e  mos t  impo r t a n t  c o un t r i e s  i n  t h e  wo r l d  de v e l o p i n g  a nd
e x p o r t i n g  g ame s .  Wi t h  o v e r  5 00  i n d i e  g ame  de v e l o pmen t  s t u d i o s ,  we  h a v e  b e c ome  de c i s i v e l y  t h e
mo s t  s u c c e s s f u l  c o un t r y  i n  E a s t e r n  Eu r o p e  a nd  t h e  M idd l e  E a s t  r e g i o n .  T h e  numbe r  o f  T u r k i s h
g am i n g  c ompan i e s  t h a t  h a v e  a c h i e v e d  i n t e r n a t i o n a l  s u c c e s s  h a s  i n c r e a s e d  e n o rmou s l y  i n  2 0 1 9 .  I t
w i l l  c o n t i n u e  t o  a c c e l e r a t e  i n  2 0 20 .  E s p o r t s ,  on  t h e  o t h e r  h and ,  i s  a l s o  g r ow i n g  r a p i d l y .  G i v e n  t h a t
w e  h a v e  8 2  mi l l i o n  p e op l e  a nd  t h e  y o u n g e s t  popu l a t i o n  i n  Eu r o p e ,  t h e  f a s t  de v e l o pmen t  o f  t h e
g am i n g  i n d u s t r y  i s  qu i t e  no rma l .  Eu r o p e ' s  l a r g e s t  e s p o r t s  a r e n a  wa s  op en ed  i n  I s t a n bu l ,  i n  a dd i t i o n
t o  t h e  op en i n g  o f  4  mo r e  e s p o r t s  c e n t e r s  on  a   med i um  s c a l e  i n  I s t a n bu l  wa s  on e  o f  t h e  h i g h l i g h t s  o f
2 0 1 9 .

We  h a v e  w r i t t e n  a  l o t  a b ou t  2 0 1 9  i n  o u r  r e p o r t ,  s o  I  wou l d  l i k e  t o  g i v e  s ome  o f  my  v i ew s  i n
2 0 20 .  I n  2 0 20 ,  we  w i l l  h e a r  mo r e  n ew s  a b ou t  e s p o r t s  i n  bo t h  TR  a nd  g l o b a l .  S uppo r t  f r om  t h e
g o v e r nmen t  h a s  a l s o  b egun  t o  i n c r e a s e  on  t h i s  i s s u e .  T u r k e y  a nd  t h e  M idd l e  E a s t ,  i n
p a r t i c u l a r ,  h a v e  e x p e r i e n c e d  a  w r i g g l e  t h i s  y e a r  a nd  t h i s  w i l l  c o n t i n u e  i n  2 0 20 .  T h e  g r ow t h
momen t um  o f  t h e  Hyp e r  Ca s u a l  c a t e g o r y  i n  mob i l e  g ame s  w i l l  c o n t i n u e .  T h e r e ' s  a  n ew
con c ep t  h e r e .  L a r g e  g ame  c ompan i e s  h a v e  c r e a t e d  a  r e v e n u e - s h a r i n g  mode l  s y s t em  b y
i n c o r p o r a t i n g  Hyp e r  Ca s u a l  g ame s  f r om  sma l l  de v e l o p e r  g ame s  i n t o  t h e i r  po o l s .  T h i s  s y s t em  i s
a l s o  b e i n g  t r i e d  i n  T u r k e y .  I t  i s  a  g o od  a d v a n t a g e  f o r  sma l l - s c a l e  c ompan i e s  t h a t  c a n  make
t h e i r  g ame  bu t  c a nn o t  op en  t o  t h e  g l o b a l  ma r k e t  a nd  t h e  r e a s o n  f o r  l a c k  o f  ma r k e t i n g
budg e t .  Compan i e s  l i k e  T e n c e n t ,  Ne t e a s e ,  EA ,  R i o t  Game s ,  B l i z z a r d  a r e  t h e  n ame s  t h a t  c o u l d
ma k e  t h e i r  ma r k  i n  2 0 20 .  T h e  n ew  f u t u r e  g ame s  t h e y  a nn oun c ed  t ow a r d s  t h e  e nd  o f  2 0 1 9  a r e
t h e  g ame s  t h e  who l e  wo r l d  i s  wa i t i n g  f o r  now .  I  t h i n k  t h e  b i g  b i t e  w i l l  b e  R i o t  Game s ’ .

B A R I Ş  Ö Z İ S T E K
CHA I RMAN  AT

NE TMARB LE  EMEA

O Z A N  A Y D E M İ R
GAM ING   I N  TURKEY

CEO  -  FOUNDER
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We  c a n  s a y  t h a t  we  h a v e  a  r e a l l y  d y n am i c  g am i n g  ma r k e t  t h a t  h a s  b e en  on  t h e  r i s e  i n  r e c e n t  y e a r s ,  we
a r e  t a l k i n g  a b ou t  a n  e c o s y s t em  whe r e  t h e  f o r e i g n  i n v e s tmen t  o f  a r o u nd  $  5 00  mi l l i o n  h a s  b e en  made
i n  t h e  l a s t  2 - 3  y e a r s  a nd  t h e  t o t a l  v a l u a t i o n s  o f  t h e  l e a d i n g  c ompan i e s  o f  t h e  ma r k e t  h a v e  e x c e e d ed
b i l l i o n  do l l a r s .  O f  c o u r s e ,  t h e  y o u ng  popu l a t i o n  o f  ou r  c o un t r y  w i l l  b e  t h e  powe r  t h a t  k e e p s  t h i s
d y n am i c  ma r k e t  up  a nd  g o i n g .  T h e  e r a  o f  c a s s e t t e /CD  g ame s  h a s  b e en  o v e r  a nd  t h e  i n v e s tmen t s  t h a t
h a v e  no t  b e en  made  i n  ou r  c o un t r y  i n  t h e s e  a r e a s ,  t h e  i s s u e s  o f  p i r a t e d  c o n t e n t  e nd ed  f a r  a g o .  Wi t h
t h e  i n t e r n e t  a nd  p l a t f o rm s  l i b e r a t i n g  g ame  de v e l o p e r s ,  we  a r e  no t  r u n n i n g  b e f o r e  pub l i s h e r s  t o
r e s o u r c e s  a n ymo r e .  Ou r  y o u ng  g en e r a t i o n  i s  awa r e  o f  t h e  s i t u a t i o n ,  u s i n g  t h e i r  p r o du c t i v i t y  t o  bu i l d  a
s u c c e s s f u l  g am i n g  s t u d i o  de s p i t e  a l l  k i n d s  o f  d i f f i c u l t  c i r c um s t a n c e s ,  a nd  k n ow i n g  t h a t  t h e y  c a n
a c h i e v e  g r e a t  v a l u a t i o n s  i n  a  much  s h o r t e r  t ime  t h a n  t r a d i t i o n a l  bu s i n e s s  a r e a s .  Ma r k e t  r e v e n u e s ,

c u r r e n t l y  a r o u nd  $  8 50  mi l l i o n ,  w i l l  c o n t i n u e  t o  r i s e  w i t h  t h e  a dd i t i o n  o f  n ew  p l a y e r s  a nd  i n c r e a s e d
i n v e s tmen t s .  E s p o r t s  n e ed s  t o  b e  e v a l u a t e d  s e p a r a t e l y  f r om  t h e  g ame  ma r k e t .  T h e  e s p o r t s  i n d u s t r y  l o s t
r a p i d  momen t um  a nd  und e rwen t  a  r e a l i g nmen t  p r o c e s s ,  a l t h o u gh  i t  b e c ame  mo r e  v o c a l  a nd  f o u nd
mo r e  c o v e r a g e  i n  t h e  med i a  t h a n  i n  t h e  g am i n g  i n d u s t r y .  A s  a n  e f f e c t  o f  t h e  e c o n om i c  p r o c e s s e s  t h a t
o u r  c o un t r y  i s  g o i n g  t h r o u gh ,  t h e r e  i s  a  s i g n i f i c a n t  r e d u c t i o n  i n  s p o n s o r s h i p  s a l e s .  T h e  i n v e s t o r ,  who
e x p e c t s  a  qu i c k  t u r n a r o u nd ,  i s  a l s o  b e i n g  v e r y  c a u t i o u s  a t  t h e  momen t ,  a s  a  bu s i n e s s  i s  b e i n g  don e
w i t h  a  d i s t i n c t  c u l t u r e  i n  a n  e v o l v i n g  i n d u s t r y  t h a t  i s  t e c h n i c a l l y  d i f f e r e n t  f r om  t h e  bu s i n e s s  no rm s  i n
t h e  t r a d i t i o n a l  s p o r t s  a nd  e n t e r t a i nmen t  wo r l d .  A l l  c ompan i e s  op e r a t i n g  i n  t h e  f i e l d  o f  e s p o r t s  i n
T u r k e y  c o n t i n u e  t o  b e  a c t i v e  i n  t h i s  f i e l d  i n  o r d e r  t o  r e a d  t h e  f u t u r e  o f  t h e  ma r k e t  we l l  a nd  t o  b e  a b l e
t o  make  t h e  mov e  a t  t h e  r i g h t  t ime .

S E R H A T  B E K D E M İ R
FOUNDER  COL L EG I A T E

E SPORT S  L EAGUE

Re s e a r c h  s h ow s  t h a t  t h e r e  a r e  o v e r  3 0  mi l l i o n  p l a y e r s  ( i n c l u d i n g  mob i l e )  i n  ou r  c o un t r y .

T h e  r a p i d  i n c r e a s e  i n  t h e  a nn oun c ed  e x p o r t  numbe r s  a nd  t h e  f a c t  t h a t  i t  h a s  r e a c h ed  1
b i l l i o n  US  Do l l a r  b and  i s  a l s o  e x c i t i n g .  T h e  po i n t  whe r e  t h e  g ame  i n d u s t r y ,  wh i c h  s h ow s
g r ow t h  po t e n t i a l  i n  a l l  a s p e c t s ,  i s  i n  c ommon  w i t h  e s p o r t s  i s  t h e  demog r a ph i c  s t r u c t u r e .

Con s i d e r i n g  t h e  y o u ng  g en e r a t i o n  o f  o v e r  1 0  mi l l i o n  pe op l e  who  a r e  awa r e  o f  a nd  f o l l ow
e s p o r t s ,  a nd  c o n s i d e r i n g  t h e  e c o n om i c  c y c l e  t h a t  de v e l o pmen t s  i n  t e c h n o l o g y  w i l l
p r o v i d e ,  e s p o r t s  c a n  be  c o n s i d e r e d  a s  a n  a r e a  t h a t  o f f e r s  oppo r t u n i t i e s .  Wh i l e  g l o b a l
e s p o r t s  a r e  e x p e c t e d  t o  r e a c h  1 , 8  b i l l i o n  do l l a r s  f o r  20 2 2 ,  g r ow t h  o f  4 0%  h a s  a l s o
a f f e c t e d  t h e  T u r k i s h  ma r k e t  i n  r e c e n t  y e a r s  I t  i s  po s s i b l e  t o  i n c r e a s e  t h e  po t e n t i a l  o f  t h e
T u r k i s h  e s p o r t s  ma r k e t  o f  3 0  mi l l i o n  w i t h  t h e  r i g h t  gu i d a n c e .S E Ç K İ N  T O P A L O Ğ L U

BAU  E SPORT S
COORD INA TOR

BAHÇEŞEH İ R  UN I V ERS I T Y
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2 0 1 9  h a s  b e e n  t h e  y e a r  o f  n e i t h e r  e s p o r t s ,  c o n s o l e ,  no r  PC  i n  t h e  g am i n g  wo r l d .  T h e  mos t  ob v i o u s
w i n n e r  o f  2 0 1 9  wa s  mob i l e  g ame s ,  a s  s e e n  b y  t h e  numbe r s .  F o l l ow i n g  t h e  PUBG  Mob i l e  c r a z e  t h a t
s t a r t e d  i n  2 0 1 8 ,  we  s aw  COD  T u r k e y  h i t  on  mob i l e  p l a t f o rm s  i n  2 0 1 9  a nd  t h e r e  i s  no  s u c h  t h i n g  a s
o r d i n a r y  i n  t h e  g am i n g  wo r l d .  T h e s e  2  g ame s  b r o k e  a l l  t h e  t o p - r a n k i n g  r o u t i n e s  we  k n ow .  PUBG
Mob i l e  i s  ho l d i n g  t h e  t i t l e ;  " T u r k e y ' s  t o p -g r o s s i n g  a nd  mos t  p l a y e d  g ame " .  PUBG  Mob i l e  h a s  a  t o t a l
o f  1 0  mi l l i o n  a c t i v e  p l a y e r s  p e r  mon t h  i n  a l l - f ema l e  a nd  ma l e  a ud i e n c e s .  T h i s  i s  a  r e c o r d !  I n  a dd i t i o n
t o  t h e  a pp r o x ima t e l y  $  2 5 0  mi l l i o n  mob i l e  g ame  ma r k e t  t u r n o v e r ,  we  s e e  t h a t  when  we  a dd  t h e
t u r n o v e r  o f  t h e s e  2  g ame s ;  T u r k e y  mob i l e  g am i n g  ma r k e t  g r ow s  v e r y  c l e a r .  I t  i s  qu i t e  po s s i b l e  t h a t
w e  w i l l  b e  p l a c e d  i n  t h e  t o p  1 0  i n  t e rm s  o f  t u r n o v e r  i n  t h e  wo r l d .  O f  c o u r s e ,  t h e  b i g g e s t  s h a r e  wa s
t h e  Z  g en e r a t i o n ,  who  s p e n t  3  hou r s  a nd  4 0  minu t e s  a  d a y  on  t h e  phon e .  T h i s  r a t e ,  wh i c h  i n c r e a s e d
b y  3 5%  c ompa r e d  t o  2 0 1 8 ,  s h ow s  t h a t  b e i n g  a b l e  t o  p l a y  g ame s  wh i l e  on  t h e  g o  a nd  op en  s e s s i o n s
q u i c k l y  h a v e  b e c ome  a  p r i o r i t y .  Con s i d e r i n g  t h a t  t h e  n ew  g en e r a t i o n s  h a v e  g r own  u s i n g  " T o u c h
S c r e e n "  i n s t e a d  o f  u s i n g  a  mou s e ,  i t  i s  impo s s i b l e  no t  t o  t h i n k  t h a t  t h e  g ap   w i l l  op en  i n  2 0 20 .  T h e
f a c t  t h a t  a l l  g i a n t  g ame  c ompan i e s  c a r r y  t h e i r  I P ' s  t o  mob i l e  i s  t h e  b i g g e s t  p r o o f .  A s  a  r e s u l t ,  i n
2 0 1 9 ,  t h e  g am i n g  ma r k e t  o f  T u r k e y ,  i t  wa s  a  y e a r  t h a t  g r ow s  i n  a l l  a r e a s .  Bu t  mob i l e  g ame s  c l o s e d
t h e  y e a r  a s  a  l e a d e r .  Ou r  hop e  i s  t h a t  2 0 20  w i l l  b e  much  b e t t e r .

DR .  

M E T E  T E V E T O Ğ L U
L EG I S T  -  SCHOLAR

TE S F ED  HC  MEMBER

T h e r e  h a v e  b e e n  qu i t e  s i g n i f i c a n t  de v e l o pmen t s  i n  r e l a t i o n  t o  t h e  2 0 1 9  g ame s  a nd  t h e
i n s t i t u t i o n a l i z a t i o n  o f  e l e c t r o n i c  s p o r t s .  F o l l ow i n g  t h e  e s t a b l i s hmen t  o f  t h e  T u r k e y
E l e c t r o n i c  Sp o r t s  F e d e r a t i o n ,  t h e  e s t a b l i s hmen t  o f  t h e  b a s i c  l e g a l  r e g u l a t i o n s  on
e l e c t r o n i c  s p o r t s ;  t h e  s u c c e s s f u l  i n c r e a s e  i n  t h e  numbe r ,  s c o p e ,  a nd  r e a c h  o f  t h e  g ame
l e a g u e s  a nd  t o u r n amen t s  wa s  v e r y  p l e a s i n g .  I t  i s  a l s o  e x c i t i n g  f o r  t h e  f u t u r e  t h a t  o u r
g ame  c ompan i e s ,  s t u d i o s  h a v e  i n c r e a s e d  i n  numbe r ,  man y  i n v e s tmen t  c o n t r a c t s  h a v e
b e e n  c omp l e t e d ,  a nd  o u r  g ame  de v e l o p e r s  h a v e  made  s u c c e s s f u l  e f f o r t s .  On  t h e  o t h e r
h a nd ,  2 0 1 9  wa s  a  y e a r  i n  wh i c h  we  f r e q u e n t l y  f a c e d  c o p y r i g h t  l aw  c a s e s  o f  c l o n e  g am i n g
a nd  g am i n g  e l emen t s  a r o u nd  t h e  wo r l d .  A s  c ompe t i t i o n  i n c r e a s e s  a nd
i n s t i t u t i o n a l i z a t i o n  nou r i s h e s  a nd  s t r e n g t h e n s  t h e  g ame  c u l t u r e ,  I  t h i n k  t h i s  w i l l  b r i n g
w i t h  i t  mo r e  b r a n c h e s  o r  c l u b s  i n  t h e  f i e l d  o f  g ame s  a nd  e s p o r t s ,  n ew  p r o j e c t s ,

i n v e s tmen t s  a nd  o f  c o u r s e  man y  c o n t r a c t u a l  a nd  l e g a l  a r r a n g emen t s .

A R A S  Ş E N Y Ü Z
B JK  ESPOR  CEO

M I LDMAN I A  PARTNER



E s p o r t s  h a s  be en  de v e l o p i n g  i n  ou r  c o un t r y  i n  t h e  l a s t  1 0  y e a r s ,  g a i n i n g  s e r i o u s
momen t um .  When  we  c ompa r e  ou r s e l v e s  t o  t h e  b i g  p l a y e r s  o f  t h e  ma r k e t  l i k e  Eu r o p e ,

Ame r i c a ,  Ko r e a ,  we  c a n  s a y  t h a t  we  a r e  a  b i t  beh i n d ,  bu t  a s  l o n g  a s  we  ma i n t a i n  t h i s
i n c r e a s i n g  momen t um ,  i t  i s  qu i t e  po s s i b l e  t o  c a t c h  t h em  i n  t h e  n e x t  5  y e a r s .  Now ,

g am i n g  i s  a  p a r t  o f  e v e r y o n e ' s  l i f e .  E s p e c i a l l y  w i t h  t h e  popu l a r i z a t i o n  o f  L e a g u e  o f
L e g e nd s  i n  ou r  c o un t r y ,  s i g n i f i c a n t  i n v e s tmen t s  we r e  made  i n  t h e  f i e l d  o f  e s p o r t s .  On l y
t h e  numbe r s  on  p ap e r s  e n c o u r a g e  man y  c ompan i e s  t o  be  i n v o l v e d  i n  t h e  ma r k e t .  T u r k e y
i s  a  c o un t r y  w i t h  v e r y  s e r i o u s  po t e n t i a l  i n  t e rm s  o f  i t s  y o u ng  popu l a t i o n .  I n  t h e  c om i n g
y e a r s ,  we  e x p e c t  t o  i n c r e a s e  t h e  awa r e n e s s  a nd  popu l a r i t y  o f  e s p o r t s ,  a s  we l l  a s  t h e
n umbe r  o f  pe op l e  who  s h ow  i n t e r e s t  i n  e s p o r t s  t o  a  s i g n i f i c a n t  deg r e e .  I n  t h i s  i n c r e a s e ,

o f  c o u r s e ,  we  t h i n k  t h a t  t h e  s p r e a d  o f  a r t i f i c i a l  i n t e l l i g e n c e  t e c h n o l o g i e s  w i l l  imp r o v e
t h e  p l a y e r  e x p e r i e n c e ,  t h e  p r o f e s s i o n a l i z a t i o n  o f  e s p o r t s  a nd  pe op l e  s t a r t i n g  t o  t a k e
mo r e  r o l e s  i n  t h i s  f i e l d  w i t h  a  s e r i o u s  imp a c t .

Con s i d e r i n g  t h e  popu l a t i o n  a nd  t h e  de v e l o p i n g  i n t e r n e t  i n f r a s t r u c t u r e ,  I  c a n  s a y
t h a t  t h e  g ame  ma r k e t  i s  s t i l l  c r aw l i n g .  Ac c o r d i n g  t o  ma r k e t  r e s e a r c h ,  t h e  g ame
ma r k e t  i n  T u r k e y  i s  a pp r o a c h i n g  1  b i l l i o n  do l l a r s .  New  i n v e s tmen t s ,  e s p o r t s  e v e n t s ,

e s p o r t s  g am i n g  c a f e s ,  o f f l i n e  a nd  on l i n e  t o u r n amen t s  p l a y  a  ma j o r  r o l e  i n  t h e
d e v e l o pmen t  o f  t h e  g am i n g  i n d u s t r y .  E s p o r t s  h a s  c a u gh t  e v e r y o n e ' s  a t t e n t i o n  now .

G r e a t  t e am s  s u c h  a s  Be ş i k t a s ,  Ga l a t a s a r a y ,  s e t  up  t h e i r  own  e s p o r t s  t e am s  a nd
c on t i n u e s  t o  c ompe t e  on  o t h e r  p l a t f o rm s  a t  p r o f e s s i o n a l  l e v e l s .  I n  t h e  c om i n g
y e a r s ,  I  wou l d  l i k e  t o  s e e  ou r  e s p o r t s  t e am s  r e a c h  t h e  l e v e l  t o  c ompe t e  i n
i n t e r n a t i o n a l  t o u r n amen t s  a nd  b r i n g  t r o p h i e s  t o  ou r  c o un t r y .  I n  a  s e n s e ,  t h i s  w i l l  b e
a  g r e a t  i n t r o d u c t i o n  t o  T u r k e y .
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2 0 1 9 ,  e s p e c i a l l y  i n  t h e  mob i l e  g am i n g  wo r l d ,  h a s  t a k e n  i t s  p l a c e  i n  t h e  g am i n g  i n d u s t r y  a s  t h e
s t a r  o f  h y p e r - c a s u a l  g ame s .  I n  T u r k e y ,  a s  bo t h  pub l i s h e r  a nd  de v e l o p e r ,  we  h a v e  s e e n  t h e
e s t a b l i s hmen t  o f  man y  h y p e r - c a s u a l  g ame s  c ompan i e s  a nd  a  f ew  o f  t h em  h a v e  a c h i e v e d
s u c c e s s f u l  wo r k s  b y  r e a c h i n g  h i g h  down l o a d  numbe r s .  I n  t h i s  s e n s e ,  I  t h i n k  t h a t  e v e r y  s t e p
t h a t  w i l l  c o n t r i b u t e  t o  t h e  de v e l o pmen t  o f  t h e  g ame  ma r k e t  i n  T u r k e y  w i l l  p l e a s e  a nd
hop e f u l l y  make  e v e r y o n e  h app y  i n  t h i s  ma r k e t .  We  f i n d  t h a t  sma l l  g ame  s t u d i o s  a c h i e v e  t h e i r
g o a l s  w i t h  l ow e r  budg e t s  v e r s u s  v e r y  l a r g e  ma r k e t i n g  budg e t s  a nd  a r e  v e r y  u s e f u l  t o  t h em  i n
c r e a t i n g  a  s u s t a i n a b l e  bu s i n e s s  mode l .  I  t h i n k  t h i s  t r e n d  w i l l  c o n t i n u e  t o  i n c r e a s e  i n  2 0 20 .  My
ad v i c e  t o  g ame  de v e l o p e r s  who  wan t  t o  e n t e r  t h i s  f i e l d  i s  t o  f o l l ow  t r e n d s  a nd  e x p e r imen t
w i t h  g ame  de v e l o pmen t  a s  f a s t  a s  po s s i b l e .  A s  k n own  i n  t h e  g am i n g  wo r l d ,  i t  i s  no t  v e r y
p o s s i b l e  t o  a c h i e v e  s u c c e s s  w i t h  t h e  f i r s t  g ame .  Bu t  b e c a u s e  t h e  de v e l o pmen t  p r o c e s s e s  a nd
t h e  r e s u l t s  o c c u r  i n  s h o r t  p e r i o d s  o f  2 - 3  wee k s ,  t h e y  w i l l  b e  a b l e  t o  t r y  n ew  on e s  e a s i l y  i n  t h e
s h o r t  t e rm .

I n  T u r k e y ,  20 1 9  wa s  a  v e r y  e x c i t i n g  y e a r  f o r  t h e  g am i n g  i n d u s t r y .  E s p e c i a l l y  i n  t h e  f i e l d  o f
mob i l e  g am i n g ,  t h e  a c qu i s i t i o n  o f  T u r k i s h  c ompan i e s  b y  t h e  wo r l d ' s  l a r g e s t  g am i n g  c ompan i e s
h a s  g r e a t l y  i n c r e a s e d  t h e  mo t i v a t i o n  o f  bo t h  T u r k i s h  i n v e s t o r s  a nd  i n d i e  g ame  de v e l o p e r s  i n
t h e  ma r k e t .  T h e s e  e x c i t i n g  de v e l o pmen t s  i n  20 1 9  w i l l  h a v e  s ome  po s i t i v e  r e p e r c u s s i o n s  f o r
2 0 20 .  I n  p a r t i c u l a r ,  t h e  b i g g e s t  c o n t r i b u t i o n  o f  t h i s  s i t u a t i o n  t o  t h e  T u r k i s h  g am i n g  ma r k e t
w i l l  b e  ’d a t a  t r a n s f e r ' .  Compan i e s  a c qu i r e d  b y  g l o b a l  g am i n g  c ompan i e s  h a v e  a l s o  b e en  a b l e
t o  t r a n s f e r  t h e i r  e x p e r i e n c e  ( k n ow -how )  t o  t h em  qu i c k l y .  A l l  s t a k e h o l d e r s  i n  t h e  T u r k i s h
g am i n g  ma r k e t ,  s t a r t i n g  w i t h  t h e  emp l o y e e s  i n  t h e s e  c ompan i e s ,  w i l l  b e  a b l e  t o  a dd  t h e i r
e x p e r i e n c e s  a nd  make  t h e  T u r k i s h  g am i n g  i n d u s t r y  mov e  f o rw a r d  much  f a s t e r  i n  a  qu i t e  s h o r t
t ime .  I n  a dd i t i o n ,  t h e  l ow - c o s t  bu t  h i g h e r -qu a l i t y  ( c ompa r e d  t o  Eu r o p e  a nd  Ame r i c a  c o s t s )

wo r k f o r c e  o f  T u r k e y  wh i c h  mob i l e  g am i n g  c ompan i e s  op e r a t i n g  a b r o a d ,  w i l l  b e  no t i c e d  e a s i l y
b y  t h e s e  c ompan i e s .  I t  w i l l  b e c ome  mo r e  po s s i b l e  t h a t  c o r p o r a t e  a c qu i s i t i o n s  w i l l  i n c r e a s e
emp l o ymen t  a nd  t h a t  T u r k e y  w i l l  b e c ome  t h e  mob i l e  g ame  de v e l o pmen t  c e n t e r  e v e r y o n e  t a l k s
a b o u t  i n  t h e  g l o b a l  a r e n a .

S E R T A Ç  P I Ç A K Ç I
VP  OF  PRODUCT

MASOMO

K A M E R  K E M E R K A Y A
COFOUNDER  CEO
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I n  t h e  wo r l d ,  t h e  g ame  ma r k e t  h a s  g r own  e x p on en t i a l l y  o v e r  t h e  p a s t  1 0
y e a r s ,  e x c e e d i n g  t h e  $  1 0 0  b i l l i o n  t h r e s h o l d s  a nd  k e e p s  g r ow i n g  w i t h  h i g h
momen t um .  Ano t h e r  e x amp l e  o f  t h i s  i s  t h a t  t h e r e  a r e  a r o u nd  2 . 5  b i l l i o n
g ame r s  a r o u nd  t h e  wo r l d  a s  t h e  numbe r  o f  u s e r s .  T h e  g ame r s  a nd  t h e  g ame
ma r k e t  i n  T u r k e y  a r e  de v e l o p i n g  r a p i d l y .  We  a r e  p r o ud  t o  b e  a  p a r t  o f  t h i s
i n d u s t r y .  Wi t h  Bann e r l o r d ,  t h e  s e c o nd  g ame  o f  o u r  Moun t  &  B l a d e  s e r i e s ,

wh i c h  w i l l  b e  l a u n c h ed  i n  2 0 20  a nd  i s  e a g e r l y  awa i t e d  b y  a  l a r g e  a ud i e n c e ,

we  a im  t o  bo t h  g r ow  a nd  de v e l o p  o u r  l o c a l  i n d u s t r y ,  c o n t i n u e  t o  t a k e  a
p l a c e  i n  t h e  wo r l d  g ame  ma r k e t .

T A Y G U N  A R D A  Ö Z T Ü R K  
PRODUCER  TA L EWORLDS

ENTER TA INMENT

20 20  w i l l  b e  t h e  h a r v e s t  y e a r  o f  ou r  d i g i t a l  c r o p s .  I  b e l i e v e  t h a t  t h e  a dd ed - v a l u e  c r e a t e d  b y
t h e  c r e a t i v e  i n d u s t r i e s  i n  T u r k e y  w i l l  i n c r e a s e  a nd  c r e a t e  awa r e n e s s .  We  a r e  wo r k i n g  h a r d
t o g e t h e r  t o  de v e l o p  t h e  g am i n g  ma r k e t  a nd  t o  g e t  t h i n g s  g l o b a l ,  a nd  we  s e e  t h a t  t h i s  e f f o r t
h a s  r e t u r n e d .  Ou r  t w o  b i g  e v e n t s ,  ‘Ha c k a t h o n  a t  Mu s e um ’  a nd  ‘Ha c k i n g  t h e  F u t u r e ’ ,  wh i c h  we
o r g a n i z e d  a s  Women  i n  Game s  T u r k e y  i n  20 1 9 ,  h a v e  h ad  a  g r e a t  imp a c t  a r o u nd  t h e  wo r l d  a nd
ou r  c o op e r a t i o n  h a s  i n c r e a s e d  g l o b a l l y .  Ac c o r d i n g  t o  t h e  r e p o r t s ,  t h e  p r o p o r t i o n  o f  women  i n
t h e  g am i n g  i n d u s t r y  h a s  r i s e n  t o  2 8% .  Gam i n g  i s  no t  j u s t  a  wo r k  o f  men  o r  women ,  g am i n g  i s
a  wo r k  o f  c u l t u r e  a nd  a r t  o f  t h e  t w e n t y - f i r s t  c e n t u r y ,  i t s  d i v e r s i t y  c ome s  f r om  t h e  b l e nd i n g  o f
d i f f e r e n t  d i s c i p l i n e s .  We  a r e  wo r k i n g  on  t h e  qu e s t i o n  o f  how  we  c a n  r a i s e  awa r e n e s s  w i t h  t h e
g ame  f o r  a  b e t t e r  wo r l d  b y  b r i n g i n g  t o g e t h e r  g ame  de v e l o p e r s ,  a r t i s t s ,  s c i e n t i s t s  e v e r y
s umme r  w i t h ’  Ha c k i n g  t h e  F u t u r e  '  p r o j e c t .  A s  t h e  g ame  de v e l o pmen t  i s  s ome t h i n g
i n d ep end en t  o f  t h e  p l a c e ,  we  s e e  p r o du c t i o n  g r ow i n g  no t  on l y  i n  I s t a n bu l  o r  An k a r a  bu t  a l s o
i n  o t h e r  c i t i e s  o f  T u r k e y .  Ano t h e r  po s i t i v e  i s s u e  i s  t h a t  ou r  pub l i s h e r s ,  who  no t  on l y  de v e l o p
g ame s  bu t  a l s o  c o n t r i b u t e  t o  t h e  g r ow t h  o f  t h e  ma r k e t ,  t a k e  i n v e s tmen t  f r om  f o r e i g n  f u n d s .

We  w i l l  c o n t i n u e  t o  r e c e i v e  i n v e s tmen t  n ew s  f r om  T u r k i s h  g am i n g  c ompan i e s  on  t h e  r a d a r  o f
f o r e i g n  f u n d s  i n  20 20 .

S İ M A Y  D İ N Ç
COFOUNDER

RECONTAC T  GAMES
FOUNDER

WOMEN  I N  GAMES
TÜRK İ Y E
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I n  2 0 1 9 ,  we  w i t n e s s e d  a  l o t  o f  c h a n g e s  i n  t h e  g am i n g  a nd  e s p o r t s  s t a g e s  o f  t h e  wo r l d  a nd  T u r k e y .  Wi t h
g ame s  s u c h  a s  PUBG ,  F o r t n i t e ,  Ape x  L e g e nd s ,  we  h a v e  g on e  t h r o u gh  a  p e r i o d  whe r e  c h a n g e s  i n  p l a y e r
h a b i t s  a nd  t h e i r  r e p e r c u s s i o n s  on  t h e  ma r k e t  h a v e  h i t  t h e  p e a k .  Gam i n g  a nd  e s p o r t s  b e c ame  t h e  numbe r
o n e  c h o i c e  o f  b r a nd s  t o  r e a c h  y o u n g  p e op l e  a nd  man y  p a r t n e r s h i p s  we r e  bo r n  i n  t h i s  d i r e c t i o n .  F o l l ow i n g
t h e s e  d e v e l o pmen t s  c l o s e l y ,  N f i n i t y  Game s  h a s  d e v e l o p ed  a nd  imp l emen t e d  c u s t om i z e d  e x p e r i e n c e s
t h r o u gh  PUBG ,  a nd  Po i n t  B l a n k ,  wh i c h  we  h a v e  p r o v i d e d  s e r v i c e s  i n  T u r k e y ,  A z e r b a i j a n ,  a nd  A r a b
c o un t r i e s  s i n c e  2 0 1 0 ,  d i s t r i b u t e d  s e r v i c e s  i n  l i n e  w i t h  t h e  n e ed s  o f  t h e  b r a nd s .  T o  d e l i v e r  t h e  r e t u r n s  o f
t h e  mob i l e  a g e  t o  o u r  Po i n t  B l a n k  p l a y e r s ,  we  h a v e  r e l e a s e d  o u r  TAM  Game  a pp .  A s  N f i n i t y  Game s ,  we
ha v e  e x p e r i e n c e d  o u r  f i r s t  mob i l e  g ame  pub l i s h i n g  w i t h  Ou t L aw  i n  2 0 1 9 .  I n  a dd i t i o n ,  we  h a v e  i n t r o d u c ed
ou r  on l i n e  s t o r e  TAM  S t o r e  t o  o u r  p l a y e r s  i n  J a n u a r y  2 0 20 ,  wh i c h  i s  t h e  f i r s t  i n  T u r k e y  w i t h  t h e  f e a t u r e
t h a t  we  h a v e  b e e n  wo r k i n g  on  t h r o u gh ou t  2 0 1 9  a nd  a l l ow s  i n -g ame  e qu i pmen t  s h o pp i n g  u s i n g  TAM  Game
Go l d  i n c l u d i n g  mo r e  t h a n  1 0 0  p r o du c t s .  We  c o n t i n u e d  o u r  9 - y e a r  a d v e n t u r e  i n  e s p o r t s  i n  2 0 1 9 .  L a s t  y e a r ,

we  t o o k  o u r  l e a g u e  c h amp i o n  t e am s  t o  PBWC  a nd  PB I C ,  wh i c h  g a v e  t e am s  f r om  T u r k e y  a nd  A z e r b a i j a n  t h e
c h a n c e  t o  r e p r e s e n t  t h e i r  c o un t r i e s  i n  i n t e r n a t i o n a l  t o u r n amen t s  a nd  a n  e x p e r i e n c e  t h e y  w i l l  n e v e r  f o r g e t
i n  t h e  i n t e r n a t i o n a l  e s p o r t s  a r e n a .  We  e x p e c t  t o o  much  i n  a  n ew  1 0  y e a r s  w i t h  2 0 20  a nd  we  a r e  e x c i t e d  t o
c e l e b r a t e  t h e  1 0 t h  y e a r  o f  N f i n i t y  Game s  w i t h  o u r  p l a y e r s  a nd  bu s i n e s s  p a r t n e r s .

T E V F İ K  S A Y G I N  E R G E N
MARKE T I NG  MANAGER

NF IN I T Y  GAMES

A s  a  c o n s o l e  g ame  de v e l o p e r  c ompan y ,  we  c a n  c o n s i d e r  2 0 1 9  a s  a n  e n j o y a b l e  a nd
t h e  r a p i d  g r ow t h  y e a r .  N i n t e nd o ' s  e n t r y  i n t o  t h e  T u r k i s h  ma r k e t  w i t h  t h e  Sw i t c h
a nd  S on y ' s  popu l a r  pub l i s h e d  g ame s  (God  o f  Wa r  -  Red  Dead  Red emp t i o n )  made
20 1 9  a  g r e a t  y e a r  f o r  g ame r s .  We  w i l l  b e  mov i n g  t h e  de v e l o pmen t  e n v i r o nmen t  we
s t a r t e d  w i t h  P l a y S t a t i o n  3  t o  P l a y S t a t i o n  5  i n  2 0 20 .  T h i s  c h a n g e  w i l l  b e  a n
impo r t a n t  de v e l o pmen t  f o r  c o n s o l e  p l a y e r s  i n  T u r k e y ,  a l s o  s h ow s  r a p i d  g r ow t h  a nd
ou r  i n c r e a s i n g  e x p o r t  numbe r s .  We  a r e  s u r e  t h a t  2 0 20  w i l l  b e  mo r e  e n j o y a b l e  f o r
T u r k i s h  c o n s o l e  g ame  de v e l o p e r s  a nd  g ame r s .



TURKEY GAME MARKET EXPERT VIEWS

TURKEY GAME MARKET REPORT 2019

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY

B y  manag i n g  J o y g ame ' s  PR  wo r k  b e twe en  2 0 1 1  a nd  2 0 1 5 ,  we  h ad  t h e  oppo r t u n i t y  t o  s e e  t h e  s i z e  a nd
po t e n t i a l  o f  t h e  ma r k e t .  S i n c e  t h e n ,  we  h a v e  b e e n  c a r r y i n g  o u t  med i a  c ommun i c a t i o n  p r o j e c t s  o f
l e a d i n g  b r a nd s  o f  t h e  g am i n g  i n d u s t r y .  Nowad a y s ,  t h e  PR  c i r c l e  ho l d s  much  mo r e  t h a n  med i a
c h a nn e l s .  B r a nd s  i n  t h e  ma r k e t  s h o u l d  a l s o  de a l  w i t h  c r e a t i v e  s e r v i c e s  s u c h  a s  v i d e o  c r e a t i o n ,  e v e n t
d e v e l o pmen t ,  ma r k e t i n g ,  a s  we l l  a s  c r e a t i v e  c o n t e n t  c r e a t i o n  a nd  i n f l u e n c e r  s t r a t e g i e s .  F o r  t h i s
r e a s o n ,  t h e  g ame  ma r k e t  i s  on e  o f  t h e  mos t  c o l o r f u l  ma r k e t s  f o r  PR  wo r k .  I  c a n  t e l l  y o u  t h a t  t h e
g am i n g  i n d u s t r y  i s  a b l e  t o  r e a c h  i t s  t a r g e t  a ud i e n c e  e a s i l y  t h r o u gh  PR  s t u d i e s  a nd  d i g i t a l  s t r a t e g i e s .

Howe v e r ,  I  b e l i e v e  t h a t  t h e  ma r k e t  n e ed s  t o  e x p l a i n  i t s e l f  de ep e r ,  e s p e c i a l l y  i n  t e rm s  o f  i t s
c o n t r i b u t i o n  t o  o u r  c o un t r y  a nd  b r a nd s .  I f  we  t a k e  i n t o  a c c o un t  t h a t  T u r k e y  i s  a n  impo r t a n t  c e n t e r
b e tw e e n  t h e  M idd l e  E a s t  a nd  Eu r o p e ,  b e t t e r  r e c o g n i t i o n  o f  t h e  g ame  ma r k e t  a nd  i n c r e a s e d
i n v e s tmen t s  w i l l  h a v e  t h e  po t e n t i a l  t o  c o n t r i b u t e  s i g n i f i c a n t l y  t o  t h e  e c o n omy  o f  t h e  c o un t r y .

Howe v e r ,  t h e  g am i n g  i n d u s t r y ,  wh i c h  i s  i n  i n s t a n t  c ommun i c a t i o n  p a t h  t o  mi l l i o n s  o f  u s e r s ,  i s  on e  o f
t h e  mos t  e f f e c t i v e  t o o l s  f o r  b r a nd s  t o  r e a c h  t h e i r  y o u n g  t a r g e t  a ud i e n c e .  T h e  c ompan i e s  t h a t  a r e
awa r e  o f  t h e  ma r k e t ,  w i l l  t a k e  po i n t - s h o t  c o l l a b o r a t i o n s  w i t h  t h e  b r a nd s  i n  t h e  g ame  ma r k e t ,  a nd
t h e y  w i l l  make  mo r e  e f f e c t i v e  e f f o r t s  t h a n  mi l l i o n s  o f  a d v e r t i s i n g  s p e nd i n g .

Ç I N A R  E R G İ N
CHA I RMAN

AR İ S TO  COMMUN I CA T ION

E R A Y  U Y G U N
S EN IOR

PUB L I SH ING
MANAGER

FUNPAC  GAMES

We  a l r e a d y  k n ew  t h a t  we  l i v e  i n  a  c o un t r y  t h a t  p l a c e s  t h e  t o p  o f  t h e  wo r l d  r a n k i n g s  o f
c o n s ump t i o n  on  t h e  i n t e r n e t  a nd  g ame  ma r k e t ,  i n  s o c i a l  med i a  u s a g e  w i t h  g ame r s  f r om
a l l  a g e  g r o up s .  Bu t  t h e  y e a r  2 0 1 9  h a s  s h own  u s  how  b i g  a  r e s o u r c e  we  a r e ,  no t  j u s t
t h r o u gh  t h e  e y e s  o f  t h e  g ame r s ,  a l s o  s e c t o r a l  c l e a r l y .  T h e  un s t o pp ab l e  g r ow t h  o f  t h e
mob i l e  g am i n g  i n d u s t r y  wa s  s o  e f f e c t i v e  t h a t  hund r e d s  o f  t h o u s a nd s  o f  s o f tw a r e
d e s i g n e r s ,  g ame  de s i g n e r s ,  a nd  a r t i s t s ,  h a v e  f i n a l l y  f o u nd  t h em s e l v e s  i n  a  wo r l d  whe r e
t h e y  c a n  s h ow  t h e i r  t a l e n t s  i n  T u r k e y .  I n  t h e  t o p  1 0  o f  t h e  Ame r i c a  mob i l e  g ame  ma r k e t
r a n k i n g ,  we  h a v e  s e e n  a t  l e a s t  2 - 3  g ame s  t h a t  h a v e  b e e n  made  b y  t h e  h and s  o f  T u r k i s h
c r e a t o r s .  A s  t h e  numbe r  o f  c ompan i e s  t h a t  f e e d ,  d i r e c t  a nd  t r a i n  t h e s e  t e am s  w i t h  l a r g e
i n v e s tmen t s  a nd  ma r k e t i n g  e x p e r i e n c e s  h a s  i n c r e a s e d ,  qu a l i t y  a nd  c ompe t i t i o n  h a v e
c o n t i n u e d  t o  i n c r e a s e  i n  t h e  s ame  wa y .  We  h a v e  s e e n  i n  t h e  e a r l y  mon t h s  o f  2 0 20  t h a t
momen t um  i s  de t e rm i n e d  t o  ma i n t a i n  i t s  p l a c e .  A s  F u np a c ,  we  a r e  v e r y  h app y  t o  b e  a
p a r t  o f  i t .
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T h e  T u r k i s h  g ame  ma r k e t  c o n t i n u e s  t o  b e  t h e  ma r k e t  t h a t  f o l l ow s  g l o b a l
t r e n d s  a nd  s t a n d s  o u t  w i t h  i t s  own  un i q u e  c h a r a c t e r i s t i c s ,  r e a c h i n g  l a r g e r
a u d i e n c e s  e v e r y  d a y .  T h e  ma r k e t ,  wh i c h  h a s  a t t r a c t e d  t h e  a t t e n t i o n  o f
g ame  pub l i s h e r s  a nd  p r o du c e r s  f r om  man y  c o un t r i e s  o f  t h e  wo r l d ,  i s  now
a t t r a c t i n g  a t t e n t i o n  w i t h  t h e  g ame s  i t  p r o du c e s  a nd  c ompan i e s  g l o b a l l y .  I
t h i n k  t h e  ma r k e t ,  wh i c h  imp r o v e d  on  a  v a s t  s c a l e  i n  2 0 1 9 ,  w i l l  s h ow  f a s t e r
g r ow t h  i n  t h e  f o l l ow i n g  y e a r s ,  a l o n g  w i t h  v a r i o u s  g ame s  a nd  p l a t f o rm s .

C İ H A N  A G A İ Ş İ  
S EN IOR  COUNTRY

MANAGER  

WIZARD  GAMES
20 1 9 ,  c ompa r e d  t o  t h e  l a s t  5  y e a r s ,  wa s  t h e  p e a k  p e r i o d  o f  t h e  g ame  i n d u s t r y .  I  c a n  s a y  t h a t
t h e  momen t um  w i l l  i n c r e a s e  r a p i d l y  i n  20 20 .  I f  we  l o o k  a t  t h e  r a t e s  o f  mob i l e  u s a g e ,  t h e
g ame  ma r k e t  h a s  s u r p a s s e d  t h e  e n t e r t a i nmen t  ma r k e t  i n  t e rm s  o f  bo t h  down l o a d  a nd  a c t i v e
u s e r s  c ompa r e d  t o  t h e  p r e v i o u s  y e a r s .  U s e r s  i n  T u r k e y  c h e c k s  on  t h e i r  mob i l e  phon e  s c r e e n  7 0
t ime s  a  d a y ,  t h a t  mean s  on c e  e v e r y  1 5  minu t e s .  1  i n  e v e r y  5  p e op l e  c h e c k s  on  t h e  sma r t p h on e
i n  t r a f f i c  a nd  t h e y  s p e nd  a n  a v e r a g e  o f  TRY  7 , 5  a  mon t h  on  a pp s .  E s p e c i a l l y  i n  Game l o f t
g ame s ,  t h i s  numbe r  i s  a pp r o x ima t e l y  3 . 5  hou r s ,  a nd  I  c a n  s a y  t h a t  mob i l e  n e two r k  u s a g e  i s
i n c r e a s i n g  e a c h  p a s s i n g  y e a r  c ompa r e d  t o  Wi - F i .  Ac c o r d i n g  t o  a  r e c e n t  s t u d y ,  7 8%  o f  mob i l e
g ame r s  i n  ou r  c o un t r y  p l a y  g ame s  f r om  t h e i r  sma r t p h on e s .  5 1 . 6%  o f  mob i l e  g ame r s  a r e  f ema l e
u s e r s .  T h i s  make s  me  p r o ud  t o  b e  a  f ema l e  l e a d e r  i n  t h e  g ame  i n d u s t r y .  T h e s e  numbe r s  a l s o
s h ow  u s  how  s e r i o u s  t h e  ma r k e t  h a s  b e c ome .  We  w i l l  c o n t i n u e  t o  l e a d  t h e  mob i l e  g am i n g
i n d u s t r y  a s  Game l o f t  i n  20 20 .  C l o ud  g am i n g ,  g am i f i c a t i o n  i d e a s ,  a nd  d i s t r i b u t i o n  s o l u t i o n s
w i l l  b e  i n c l u d ed  i n  ou r  bu s i n e s s  mode l s  a nd  we  w i l l  t a k e  a  mo r e  a c t i v e  r o l e  i n  ma r k e t
r e s e a r c h  w i t h  d a t a  a n a l y s i s  a nd  c a s e  s t u d i e s  t h a t  w i l l  c o n t r i b u t e  t o  t h e  mob i l e  g am i n g
i n d u s t r y .  I n  a dd i t i o n ,  I  t h i n k  we  h a v e  b r o u gh t  a  l o u d  v o i c e  i n  T u r k e y  a nd  t h e  wo r l d  w i t h  t h e
E S L  &  A s ph a l t  9 : L e g e nd s  Vod a f o n e  5G  E s p o r t s  t o u r n amen t ,  wh i c h  we  l a u n c h ed  i n  1 7  c o un t r i e s
d u r i n g  Q4  20 1 9 .

A Y Ş E G Ü L  A Y D O Ğ A N
MANAG ING  PARTNER
COUNTRY  MANAGER

GAME LOF T
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I n  2 0 1 9 ,  o u r  e x p a n s i o n  i n t o  t h e  r a p i d l y  g r ow i n g  T u r k i s h  g am i n g  ma r k e t  ma r k e d  a  y e a r  o f
d i s c o v e r y  f o r  Wo r l d  o f  Wa r s h i p s .  F i n d i n g  p e op l e  a nd  c ompan i e s  t o  d r i v e  t h i s  d i s c o v e r y
f o rw a r d  wa s  o u r  p i n n a c l e  o f  t h e  y e a r .  We  l e a r n e d  a  l o t  a b ou t  T u r k e y  a nd  i t s  p a s s i o n a t e
g am i n g  c ommun i t y ,  a nd  i n  do i n g  we  w i t n e s s e d  T u r k e y  de v e l o p  t o  b e  t h e  5 t h  f a s t e s t -

g r ow i n g  Eu r o p e a n  a ud i e n c e  f o r  Wo r l d  o f  Wa r s h i p s .  We  t a k e  p r i d e  i n  t h e  t r u s t  g i v e n  t o  u s
b y  o u r  T u r k i s h  p l a y e r s ,  a s  f o r  Wo r l d  o f  Wa r s h i p s  a nd  Wa r g am i n g .n e t ,  s u c c e s s  t h r i v e s
t h r o u gh  i t s  c ommun i t y .  F o r  u s ,  t h e  p l a y e r  c ome s  f i r s t  a nd  f o r emo s t ,  a nd  t h a t ’ s  wh y  f o r
2 0 20  we  a r e  c omm i t t e d  t o  h a v i n g  a  b i g g e r  p r e s e n c e  i n  T u r k e y  w i t h  mo r e  l o c a l  p l a y e r
g a t h e r i n g s  a nd  p a r t i c i p a t i o n  i n  T u r k i s h  Gam i n g  Con f e r e n c e s .  Beh i n d  t h e  r e g u l a r
ma r k e t i n g  a c t i v i t i e s ,  we  b e l i e v e  t h a t  mee t i n g  o u r  p l a y e r s  f a c e - t o - f a c e  b r i n g s  u s  a  b i g g e r
v a l u e  t h a n  j u s t  s h ow i n g  t h em  a  b r a nd ed  b ann e r  o r  v i d e o .  We  l o o k  f o rw a r d  t o  s e e i n g  y o u
i n  T u r k e y  i n  2 0 20 .

M E H M E T  U M U T  E R M E Ç
GENERA L  MANAGER

T I P L A Y  S TUD IO

20 1 9  wa s  qu i t e  a  f a s t  y e a r  f o r  t h e  mob i l e  g am i n g  ma r k e t  i n  T u r k e y ,  a s  a l l  a r o u nd  t h e  wo r l d .  A s  we l l  a s  t h e
o u t s t a n d i n g  a c h i e v emen t s  o f  mob i l e  g ame  pub l i s h e r s  s u c h  a s  Ro l l i c  a nd  Good  J o b  Game s ,  t h e  l a u n c h  o f
l a r g e  a nd  sma l l  mob i l e  g ame  s t u d i o s  op e r a t i n g  i n  t h e  h y p e r c a s u a l  f i e l d  f r om  a l l  o v e r  T u r k e y ,  a nd  t h e
i n t e r n a t i o n a l  s u c c e s s  o f  man y  o f  t h e s e  ma r k e d  20 1 9 .  I  t h i n k  t h a t  i n  20 20 ,  t h e  po t e n t i a l  i n  T u r k e y  w i l l  b e
s t r e n g t h e n ed  a nd  n ew  mob i l e  g am i n g  i n i t i a t i v e s  w i l l  eme r g e ,  a nd  e v e n  t h e  we l l - e s t a b l i s h e d  g am i n g
c ompan i e s  op e r a t i n g  i n  d i f f e r e n t  v e r t i c a l s  w i l l  t u r n  t o  h y p e r c a s u a l  a nd  c a s u a l  mob i l e  g am i n g  p r o du c t i o n .

I n  t h e  c om i n g  p e r i o d ,  wh i l e  f o r e i g n  c ompan i e s  t h a t  i n v e s t  no t  i n  t h e  po t e n t i a l  o f  t a l e n t e d  y o u ng  p e op l e
b u t  i n  p r o t o t y p e s  t h a t  e n t e r  p r o du c t i o n  b and s ,  wa s t e  hund r e d s  o f  s e e d l i n g s  t o  g e t  f r u i t .  I  p r e d i c t  t h a t
i n i t i a t i v e s  t h a t  de v e l o p  t h e  g ame  de v e l o p e r  e c o s y s t em  ou t s i d e  o f  t h e  3  ma j o r  c i t i e s  w i l l  g a i n  impo r t a n c e .  I
b e l i e v e  t h a t  o FON ,  wh i c h  h a s  b e en  f o u nd ed  b y  Ro l l i c  a nd  T i p l a y  S t u d i o  f o r  t h i s  pu r p o s e ,  w i l l  t r a i n  g ame
en t r e p r e n e u r s  who  w i l l  b e  r o l e  mode l s  t o  y o u ng  p e op l e  who  a r e  c omm i t t e d  t o  t h e  ma r k e t  wh i l e
a c c e l e r a t i n g  p r o g r am s  a nd  i n v e s tmen t  f u n d s  t h a t  w i l l  t u r n  t a l e n t e d  t e am s  i n t o  s u c c e s s f u l  s t a r t u p s  w i l l  l e a d
t h e  i n d u s t r y .  I  b e l i e v e  t h a t  t h e  h y p e r c a s u a l  s e c t o r  w i l l  c o n t i n u e  t o  g a i n  v a l u e  on  a  g l o b a l  s c a l e  i n  t h e
med i um  t e rm  w i t h  t h e  popu l a r i z a t i o n  o f  mob i l e  e s p o r t s ,  t h e  i n t r o d u c t i o n  o f  c l o u d  g am i n g  s y s t em s
op e r a t i n g  w i t h  t h e  s u b s c r i p t i o n  mode l  a nd  t h e  e x p a n s i o n  o f  h y b r i d  g am i n g  t y p e s ,  a nd  t h e s e  i n i t i a t i v e s  w i l l
o f f e r  g r e a t  oppo r t u n i t i e s  t o  T u r k e y .

D A N  T A N A S E S C U
EU  PRODUCT

MARKE T I NG  MANAGER  

WORLD  OF  WARSH I P S
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A s  a  PC  g ame  l o v e r  s i n c e  c h i l d h o od ,  I  f o l l ow  t h e  de v e l o p i n g  t e c h n o l o g y  a nd  p r o du c t i o n s  v e r y  c l o s e l y .

I t  i s  a n o t h e r  memo r y  o f  h a v i n g  f o l l ow ed  t h e  g ame s  f r om  mon t h l y  maga z i n e s  a nd  p l a y i n g  g ame s  w i t h
c a s s e t t e s  a nd  d i s c s  f r om  s t o r e s  when  t h e r e  wa s  no  i n t e r n e t . . .  Bu t  I  am  v e r y  h app y  w i t h  t h e  e x p l o s i o n
i n  g am i n g  w i t h  t h e  p r e s e n c e  o f  p l a t f o rm s  t h a t  s u pp o r t  i n d e p e nd en t  g ame  de v e l o p e r s .  S o  we  h ad  a
c h a n c e  t o  e x p e r i e n c e  d i f f e r e n t  mind s ,  d i f f e r e n t  i d e a s .  I t  o f f e r e d  t h e  oppo r t u n i t y  o f  s e l e c t i n g ,

down l o a d i n g  a nd  p l a y i n g  i n s t a n t l y  wha t  we  wan t e d  ou t  o f  c o un t l e s s  g ame s .  Now  i t ' s  t ime  f o r  t h e
o n l i n e  s t r e am  g am i n g  p l a t f o rm s  we ' v e  be en  l o o k i n g  f o r .  On  t h e  o t h e r  h and ,  t h e  mos t  impo r t a n t  t h i n g
f o r  me  i s  t h a t  g ame s  a r e  t h e  r e a s o n  I  s t a r t e d  mus i c  a t  a n  e a r l y  a g e .  My  j o u r n e y ,  wh i c h  beg a n  w i t h  t h e
C ommodo r e  6 4  a nd  t h e  Am i g a ,  c o n t i n u e s  t o d a y  w i t h  e v o l v i n g  t e c h n o l o g y .  Ha v i n g  w i t n e s s e d  how
wonde r s  c a n  be  c r e a t e d  w i t h  on l y  4  c h a nn e l s ,  I  t h i n k  t o d a y  i s  t h e  g r e a t e s t  c h a n c e  t o  be  p r e s e n t e d  t o
s omeon e  who  c a n  p r o du c e  mus i c  w i t h  un l im i t e d  c h a nn e l s .  Be c a u s e  t h e  i d e a  i s  t h e  ma i n  t h i n g ,  a nd
t h e n  t h e  impo r t a n c e  o f  a pp l y i n g  t h a t  i d e a  i n  a  pe r f e c t  wa y  be c ome s  a  be t t e r  und e r s t a n d i n g .  F o r  t h i s
r e a s o n ,  be s i d e s  t h e  s o u nd t r a c k s  o f  mov i e s  a nd  c omme r c i a l s ,  t h e  p l a c e  o f  mak i n g  t h e  mus i c  o f  Zu l a
a nd  Osman l ı  S a v a ş l a r ı  (O t t oman  Wa r s )  g ame s  h a s  a  d i f f e r e n t  p l a c e  f o r  me .  We ' r e  w i t n e s s i n g  g r e a t
g ame  mus i c  equ a l l y  g o od  a s  f i lm  s o u nd t r a c k s .  T h e  mus i c  o f  t h e s e  p r o du c t i o n s  i s  o f  t h e  s ame  qu a l i t y .

I n c r e a s e d  numbe r  o f  p r o du c e r s ,  g r ow i n g  g ame r  a ud i e n c e ,  r i s e  i n  qu a l i t y  i s  i n c r e d i b l y  e x c i t i n g  a nd
i n s p i r i n g  f o r  s omeon e  l i k e  me  who  i s  bo t h  c o n s um i n g  a nd  p r o du c i n g .  S e e  y o u  i n  t h e  n ew  g ame  mus i c !   

C E N K  Ç E L E B İ O Ğ L U
FOUNDER
COMPOSER

2 5M2

A L İ  S A Y I N
CO - FOUNDER

VER T I GO  GAMES

I n  t e rm s  o f  mob i l e  g ame s ,  2 0 1 9  h a s  b e e n  a  y e a r  o f  a  g r ow i n g ,  i n c r e a s i n g  ma r k e t  w i t h  n ew
compe t i t i v e  membe r s  o f  t h e  ma r k e t .  I n  t e rm s  o f  t h e  T u r k i s h  ma r k e t ,  i t  wa s  a  y e a r  i n  wh i c h  l o c a l
s t u d i o s  a nd  f o r e i g n  i n v e s tmen t s  we r e  p l a c i n g  a t  t h e  t o p .  I n  o u r  c o un t r y ,  a s  i n  t h e  r e s t  o f  t h e  wo r l d ,

t h e r e  h a v e  b e e n  s e r i o u s  c h a n g e s  a nd  de v e l o pmen t s .  I n t e r e s t  i n  t h e  g am i n g  i n d u s t r y ,  e s p e c i a l l y  i n
mob i l e  g ame  de v e l o pmen t ,  h a s  g r own .  A s  V e r t i g o  Game s ,  we  h a v e  i n c r e a s e d  o u r  i n v e s tmen t s  a nd
doub l e d  t e am  membe r s  t o  e v a l u a t e  t h i s  p e r i o d  e v e n  mo r e  a c t i v e l y  a nd  t o  s t r e n g t h e n  o u r  po s i t i o n .

I n v e s t i n g  i n  i n d i v i d u a l s  h a s  b e e n  o u r  mos t  impo r t a n t  p a t h  t o  f o l l ow  i n  2 0 1 9 .  I n  t h e  mob i l e  F P S / T P S
c a t e g o r y ,  C r i t i c a l  S t r i k e  h ad  g i a n t  c ompe t i t o r s  l i k e  Ca l l  o f  Du t y .  S t a r t i n g  w i t h  PUBG ,  t h e  mob i l e
m i g r a t i o n  o f  de s k t o p  g ame s  i n c r e a s i n g  c ompe t i t i o n  a s  we l l  a s  c r e a t i n g  n ew  oppo r t u n i t i e s .  A
s i g n i f i c a n t  p a r t  o f  de s k t o p  p l a y e r s  w i l l  j o i n  t h e  mob i l e  g am i n g  wo r l d  a nd  t h e  c h a r t  w i l l  g r ow  e v e n
b i g g e r .  T h a t ' s  wh y  e v e r y  ma j o r  c ompe t i t o r  t h a t  e n t e r s  t h e  mob i l e  g am i n g  i n d u s t r y  i s  a l s o  a  b i g g e r
o pp o r t u n i t y  f o r  u s .  A s  V e r t i g o ,  we  pu t  t h e s e  t h o u gh t s  i n t o  p r a c t i c e  a nd  i n  2 0 1 9 ,  we  i n c r e a s e d  o u r
CCU  f o u r  t ime s  wh i l e  r e a c h i n g  2 0  mi l l i o n  p l a y e r s .  2 0 1 9  wa s  a  p r e t t y  d y n am i c  a nd  p r o du c t i v e  y e a r
b o t h  f o r  u s  a nd  o t h e r  mob i l e  s t u d i o s .  I t  i s  c l e a r  t h a t  t h i s  w i l l  c o n t i n u e  t o  i n c r e a s e  i n  2 0 20 .  Ou r  g o a l
i s  t o  r e a c h  1 0 0  mi l l i o n  p l a y e r s  a nd  t a k e  o u r  g r ow t h  t o  a n o t h e r  l e v e l .



TURKEY GAME MARKET EXPERT VIEWS

TURKEY GAME MARKET REPORT 2019

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY

I n  c o n s i d e r a t i o n  o f  t h e  ma s s  c ommun i c a t i o n  a nd  e n g a g emen t ,

t o  i n t e r p r e t  t h e  r i s e  o f  t h e  c o n c ep t  o f  e s p o r t s  a s  c o i n c i d e n t a l
o r  und e r e s t ima t i n g  t h e  popu l a r i t y  o f  e s p o r t s  among  t h e  Y ,  Z
and  A l p h a  g en e r a t i o n s  i s  a  hug e  mi s t a k e  t o  make .  Ac c o r d i n g
t o  t h a t ,  we  s u pp o r t e d  un i v e r s i t y  a nd  c o l l e g e  e v e n t s  a nd  t h e
e s p o r t s  a r e n a s  i n  t h e  r e g i o n  t o  s t r e n g t h e n  o u r  r e l a t i o n s h i p
w i t h  t h e  y o u t h  who  i s  i n t e r e s t e d  i n  e s p o r t s .  A l s o ,  v i a  t h e
e x p e r i e n c e  e v e n t s  we  h e l d  i n  I s t a n bu l ,  we  g a v e  i n s t r u c t i o n s
a b o u t  o u r  p r o du c t s  a nd  i n f o rma t i o n  a b ou t  how  t o  c h o o s e  t h e
r i g h t  equ i pmen t  f o r  t h e  e s p o r t s  e n t h u s i a s t s .  T o g e t h e r  w i t h  t h e
l a u n c h  o f  o u r  n ew  p e r f o rman c e - f o c u s e d  p r o du c t s  i n  2 0 20 ,  we
a r e  f o c u s i n g  t o  i n c r e a s e  t h e  numbe r  o f  o u r  op e r a t i o n s  t o
s u pp o r t  e s p o r t s  e n t h u s i a s t s  mo r e .  L i k e  a l l  t h e  o t h e r  b r a n c h e s
i n  s p o r t s ,  e s p o r t s  a s  we l l  a s  a  p e r f o rman c e -b a s e d  b r a n c h  a nd
c r e a t e d  numbe r l e s s  o f  i n s p i r a t i o n a l  s t o r i e s ,  un f o r g e t t a b l e
momen t s  a nd  l e g e nd s .  A s  BenQ  Zow i e ,  we  a r e  a im i n g  t o
p r o d u c e  e s p o r t s  equ i pmen t  t o  s u pp o r t  e s p o r t s  e n t h u s i a s t s  t o
i n c r e a s e  t h e i r  p e r f o rman c e  t o  t h e  t o p  i n  t h e i r  e s p o r t s  j o u r n e y .

Ö Y K E  C A N  A S A A D
ESPORT S  MARKE T I NG

EXECUT I V E
BENQ

E R G İ N  Y A V U Z O L
COUNTRY  SA L E S
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TE L EPER FORMANCE

I n  2 0 1 9 ,  we  w i t n e s s e d  t h e  r a p i d  r i s e  o f  i n d i e  g ame s  de s i g n ed  b y  l o c a l  de v e l o p e r s ,  w i t h  a  g r ow i n g
i n t e r e s t  i n  g ame r  c ommun i t i e s .  T h e  ma r k e t  h a s  b e c ome  mo r e  a c t i v e ,  e s p e c i a l l y  w i t h  f o r e i g n
i n v e s t o r ' s  i n v e s tmen t s  i n  l o c a l  c ompan i e s .  We  h a v e  l e a r n e d  s o  much  a nd  we  k e e p  c o n t i n u e  wh i l e
s e r v i n g  g am i n g  i n d u s t r i e s  l e a d i n g  g l o b a l  c ompan i e s  f o r  5  y e a r s .  Compan i e s  h a v e  b egun  t o  de s i g n
a nd  de v e l o p  g ame s  w i t h  f e e db a c k s  f r om  p l a y e r s  wh i l e  a d op t i n g  mo r e  a g i l e  a nd  e f f i c i e n t  r e s o u r c e
man a g emen t  t o  i n c r e a s e  t h e i r  e f f i c i e n c y ,  bo t h  i n  r e d u c i n g  c o s t s  a nd  i n c r e a s i n g  p l a y e r  s a t i s f a c t i o n .

Now ,  g ame  c ompan i e s  i n  Eu r o p e  a nd  MENA  r e g i o n s  p r e f e r  t o  c o op e r a t e  w i t h  u s  no t  on l y  t o  p r o v i d e
p l a y e r  s u pp o r t ,  bu t  a l s o  f o r  e s p o r t s ,  c ommun i t y  p a g e s ,  s o c i a l  med i a  a dm i n i s t r a t i o n s ,  g ame  c o n t e n t s ,

qu e s t  t r a n s l a t i o n s ,  a nd  e v e n  i n -g ame  pu r c h a s e  p a c k a g e s .  A s  T e l e p e r f o rman c e ,  we  s h a r e  o u r
k n ow l e d g e  a nd  b e s t  p r a c t i c e s  w i t h  o u r  bu s i n e s s  p a r t n e r s  a nd  de s i g n  t h e i r  p l a y e r  e x p e r i e n c e s
t o g e t h e r .  We  o f f e r  s e r v i c e s  no t  on l y  i n  T u r k i s h  bu t  a l s o  i n  d i f f e r e n t  l a n g u a g e s .  I n  t h e  d i g i t a l  wo r l d ,

we  a r e  i n ,  c h a t  a nd  ma i l  a r e  among  t h e  mos t  p r e f e r r e d  c h a nn e l s  f o r  t h e  g am i n g  i n d u s t r y .

I  w i t n e s s e d  imp r o v emen t s  i n  t h e  T u r k i s h  Game  Ma r k e t  a nd  i t  g i v e s  me  p l e a s u r e .  We  f i n i s h e d
b ab y  s t e p s  a nd  s t a r t e d  t o  mov e  f o rw a r d  t o  20 1 9  w i t h  b i g g e r  a nd  s t r o n g e r  s t e p s .  A f t e r  t h e
T u r k i s h  E s p o r t s  F e d e r a t i o n  e s t a b l i s hmen t ,  e s p o r t s  i s  mo r e  t r u s t a b l e  a nd  b e c ame  a  t r u s t e d
a r e a  f o r  b r a nd s .  I n  20 1 9 ,  t h e y  c r e a t e d  s ome  mi l e s t o n e s  f o r  E s p o r t s  a nd  w i l l  c h a n g e  t h e  v i ew  o f
f am i l i e s  a nd  c ompan i e s .  On  t h e  o t h e r  h and ,  i n c r e a s e d  numbe r s  o f  l o c a l  g ame  c ompan i e s  g i v e
u s  s ome  i d e a s  a b ou t  t h e  g ame  i n d u s t r y  f o r  T u r k e y ,  we  a l s o  po i n t e d  ou t  t h i s  i n  ou r  T u r k i s h
G ame  Ma r k e t  Repo r t  20 1 9 .  Ac c o r d i n g  t o  d a t a  f r om  20 1 8 ,  numbe r s  i n c r e a s e d  n e a r l y  t r i p l e .  I t
s h ow s  t h a t  t h i s  imp a c t  w i l l  c o n t i n u e  i n  20 20  a s  we l l .  Ou r  e x p e c t a t i o n s  a b ou t  t h e  e s p o r t s  a nd
g ame  i n d u s t r y  f o r  20 20  a r e  h i g h  a nd  t h i n k i n g  a b ou t  r e v e n u e s  w i l l  b e a t  1  b i l l i o n  USD .  A f t e r
e x p a nd i n g  t h e  c e l l  phon e  ma r k e t  i n  T u r k e y ,  g ame  c ompan i e s  w i l l  s t a r t  t o  p r o du c e  mid - c o r e
mob i l e  g ame s  a nd  t h i s  w i l l  a l s o  i n c r e a s e  r e v e n u e s  a nd  g ame  de v e l o pmen t .  T u r k e y  h a s  t h e
y o ung e s t  popu l a t i o n  when  we  c h e c k  Eu r o p e a n  c o un t r i e s  a nd  i t  w i l l  c o n t i n u e  i n  20 20  t o o .  T h e
g ame  a ud i e n c e  i s  1  o f  3 r d  when  we  l o o k  t o  t h e  popu l a t i o n  o f  t h e  c o un t r y  a nd  i t  w i l l  a l s o
a f f e c t  n ew  g ame  c ompan i e s  t o  op en  t h e i r  g ame s  i n  T u r k e y  a nd  i t  w i l l  a l s o  e x p a nd  t h e
i n d u s t r y .  Gam i n g  i n  T u r k e y  h a s  a l s o  l o t s  o f   p l a n s  f o r  20 20  a nd  f o r  t h e  n e a r  f u t u r e .  T h e  mos t
impo r t a n t  on e  i s  op en i n g  Gam i n g  i n  MENA  o f f i c e .  We  a r e  e x c i t e d  t o  op en  Mena  t o  ou r  c l i e n t s
a nd  man y  mo r e  g ame  c ompan i e s  t o  l e t  t h em  wo r k  i n  Mena  c o un t r i e s  t o  r e a c h  mo r e  p l a y e r s .  I
w i s h  20 20  w i l l  b r i n g  mo r e  s u c c e s s ,  h app i n e s s ,  a nd  p r o f i t  f o r  a l l  o f  u s !

U L U Ç  A L İ  K I R A N G İ L
HEAD  OF  

GAM ING  I N  TURKEY



Ra z e r  I n c .  i n v e s t e d  1 0 0%  i n  l e a d i n g  g am i n g  s e r v i c e s  bo t h  i n  T u r k e y  a nd  a b r o a d ,  i n c l u d i n g
G ame s u l t a n  a nd  R i x t y  i n  20 1 8 .  Wi t h  t h e  s u b s e qu en t  r e b r a nd i n g ,  Ra z e r  Go l d  i n t r o d u c ed  i t ' s
p r o d u c t  t o  g ame r s  i n  20 1 9 .  Ra z e r  Go l d ,  t h e  wo r l d ' s  l a r g e s t  v i r t u a l  c r e d i t  s y s t em  f o r  g ame r s ,

b r i n g s  s o l u t i o n  f o r  g ame r s  f a c e  i n  man y  ma r k e t s ,  s u c h  a s  no t  h a v i n g  c r e d i t  c a r d s  f o r  p a ymen t s ,

no t  be i n g  a s k e d  t o  u s e  c r e d i t  c a r d s ,  o r  mu l t i p l e ,  un s e c u r e d  p a ymen t  s y s t em s  i n  g ame s .  

 

Wi t h  a  s i n g l e  Ra z e r  Go l d  a c c o un t ,  g ame r s  a nd  d i g i t a l  u s e r s  o f  T u r k e y  c a n  pu r c h a s e  t h e  p r o du c t s
o f  t h e  n ewe s t  PC  a nd  mob i l e  g ame  t i t l e s  f r om  t h e  v a s t  l i b r a r y  o f  B l i z z a r d ,  T e n c e n t ,  Ne t E a s e ,

Wa r g am i n g ,  R i o t ,  S t e am ,  mo r e  t h a n  2  t h o u s a nd  g ame ,  i n -g ame ,  e n t e r t a i nmen t  a nd  d i g i t a l
c o n t e n t  e a s i l y .  S ome  o f  t h e  popu l a r  g ame s  t h a t  o f f e r  p a ymen t  me th od  a s  Ra z e r  Go l d  a r e ;  PUBG
Mob i l e ,  L o r d s  o f  Mob i l e ,  Mob i l e  L e g e nd s ,  C r o s s f i r e ,  Wo r l d  o f  Wa r c r a f t ,  DOTA  2 ,  CS :GO ,  Zu l a ,

L e a g u e  o f  L e g e nd s ,  e t c .  S o c i a l  p l a t f o rm s  a r e ;  B i g o  T V ,  Hu y a  L im i t e d ,  Tw i t c h ,  A z a r ,  Who ,

Conn e c t e d 2me ,  L i VU ,  L i v eMe  e t c .

 

Ra z e r  Go l d  c a n  be  ob t a i n e d  f r om  `mo r e  t h a n  3 . 5  mi l l i o n `  ph y s i c a l  s t o r e s  wo r l dw i d e  t h r o u gh  i t s
o n l i n e  web s i t e ,  a s  we l l  a s  g i f t  c a r d s  f r om  ma r k e t s .  Game r s  u s e  Ra z e r  Go l d  e x c l u s i v e  r a r e  i n -g ame
i t em s  (weapon s ,  c o s t ume s  a nd  mo r e ) ,  o r  d i s c o u n t s  on  g ame  t i t l e s .  E x amp l e ,  t h a n k s  t o  ou r  g l o b a l
c o l l a b o r a t i o n  w i t h  T e n c e n t ,  t h e  Ra z e r  p a r a c h u t e  a nd  t h e  S c a r L  Ra z e r  weapon ,  wh i c h  a r e
e x c l u s i v e l y  f o r  Ra z e r  u s e r s ,  h a v e  be en  made  a v a i l a b l e  t o  p l a y e r s  t h i s  y e a r .

 

Wi t h  t h e  mo t t o `  B y  Game r s  f o r  Game r s ' ,  Ra z e r ' s  s u r p r i s e s  a nd  s e r v i c e s  t o  g ame r s  a nd  d i g i t a l
c o n t e n t  u s e r s  a r e  e nd l e s s .  I t s  u s e r s  a l s o  t a k e  a d v a n t a g e  o f  t h e  l o y a l t y  r ew a r d s  s y s t em ,  k n own  a s
R a z e r  S i l v e r .  E a c h  u s e  o f  Ra z e r  Go l d  awa r d s  Ra z e r  S i l v e r ,  a nd  Ra z e r  S i l v e r  c a n  a l s o  be  u s e d  t o
r e c e i v e  r ew a r d s  s u c h  a s  g i f t  c a r d s ,  d i g i t a l  c o n t e n t / c o s t ume s ,  o r  Ra z e r  h a r dwa r e  p r o du c t s .







X I GNCODE 3  -  GAM ING  S ECUR I T Y  SO LU T IONS

X I GNCODE 3  i s  a  Re l i a b l e  An t i  Che a t  S o l u t i o n  f o r  On l i n e  Game s .  PC  On l i n e  -Mob i l  ( I O S  /

And r o i d )  -  P e r f e c t  s o l u t i o n  f o r  a l l  g ame  p l a t f o rm s  l i k e  c o n s o l e !  X I GNCODE 3  s u pp o r t s  a l l
g ame  p l a t f o rm s  on  t h e  ma r k e t ,  i t s  i n t e g r a t i o n  i s  s imp l e  a nd  e a s y  t o  u s e ,  c ompa t i b l e
w i t h  a l l  g ame  e n g i n e s ,  h a s  e x t e n s i v e  s u pp o r t  i n  d i f f e r e n t  l a n g u a g e s    (Eng l i s h ,  Ch i n e s e ,

J a p a n e s e  a nd  Ko r e a n )  a nd  mo r e  t h a n  3 00  e x p e r i e n c e d  emp l o y e e s .  I f  y o u  wan t  t o  c r e a t e
a  s a f e  e n v i r o nmen t  f o r  y o u r  g ame s ,  y o u  c a n  c o n t a c t  u s  t o  l e a r n  t h e  de t a i l s  o f
X I GNCODE 3 .  Gam i n g  i s  a n  a u t h o r i z e d  a g e n c y  i n  T u r k e y  X I GNCODE 3  T u r k e y  a nd  t h e
M i dd l e  E a s t .

h t t p s : / / w w w . g a m � n g � n t u r k e y . c o m / e n / x � g n c o d e 3 - a n t � - c h e a t - g a m � n g - s e c u r � t y - s o l u t � o n /

XIGNCODE3

https://www.gaminginturkey.com/en/xigncode3-anti-cheat-gaming-security-solution/


HOW ABOUT
MEA REGION?

GAMING IN MENA IS READY TO SERVE YOU IN MEA REGION TOO

MEA Region top countries, based on game revenues
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Turkey :  826M  USD

Saudi  Arabia :  758M  USD

Iran :  458M  USD

UAE :  334M  USD

Israel :  396M  USD

Egypt :  280M  USD

TOTAL :  4 .8  Bn+ USD  2019  Revenue

Population :  1 .754 .998 .000  +  

Online  Population :  657 .787 .000  +

Gamers :  359 .539M+

11% Revenue  Based  Growth  

(2018  -  2019 )

MEA REGION

TOP COUNTRIES BASED ON REVENUES

2019
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Source: Newzoo - 2019 Free Global Game Market Report
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GAMING IN TURKEY
GAMING AGENCY
ESPORTS AGENCY
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Experience the best performance and sales 

in Turkey and MENA with Gaming in Turkey.



GAMING & ESPORTS AGENCY
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GAMING IN TURKEY
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Gaming in Turkey, operating in Turkey for 5 years, is a

completely esports and gaming agency. 

 

We provide full 360-degree service with integrated

online and offline marketing actions tailored for

gaming companies. 

 

Gaming in Turkey, which brings 12 years of experienced

online gaming professionals under one roof, is

cooperating with game publishers and developers

around the world. 

 

We serve also many major brands in Turkey. With

Gaming ins MENA Middle East office, we serve the

entire Middle East.

 



Gaming in Turkey

Turkey; crossroads of

religions, huge open-air

museum, bridge of two

continents and one of the

most valuable gaming

markets in the EMEA

region.

Gaming in Turkey and Gaming in

MENA; Media Hub For Gaming

Industry & Gaming Agency & Esports

Agency. Experience the best

performance and sales in Turkey and

MENA with Gaming in Turkey &

Gaming in MENA! For more

information, you can always contact

us.

OZAN AYDEMİR FOUNDER / CEO

WWW .GAM ING IN TURKEY .COM IN FO@GAM ING IN TURKEY .COM

GAM ING  I N  TURKEY  -  GAM ING  AGENCY  &  E SPORT S  AGENCY



01
Game

Marketing

Localization

Influencer Marketing

Media Planning

Video Production

Brand & Strategy

 

Digital Marketing

User Acquisition

Social Media

Creative Designs

Digital PR & PR

Partnerships

GAME MARKETING SERVICES



01
Art

Design

ART DESIGN

Concept Design

Character Design

Illustration

Marketing Assets

3D Modeling

2D Animation

3D Animation

And More…



02
Esports

Organizations

Tournaments

Esports Organizations

Sponsorship

Team Management

Online / Offline Tournaments

Internet Cafe Events

ESPORTS ORGANIZATIONS - TOURNAMENTS



03
Game Translation

Game Event Organizations

Game Customer Support

Game Related Local Payment Options

Game Management

Game Moderation

Game Monitoring (7 / 24)

OPERATION

Operational

Services



03
QA

Services

QA SERVICES

Quality Assurance; As Gaming in Turkey, we provide a

thorough QA process using the best infrastructure and

well trained professional QA team.

Cross-Platform Testing

Device Screen Size Test

Operating System Compatibility Test

Product Functional Controls

Design & UI Controls

Usability tests 

Bug & Fixes 

Full Test Before Launch



03

IT SERVICES

Cloud

CDN

Hosting

Multi Downloader Platform

IT

Services



04
Game and

Esports

Consultancy for

Brands

GAME AND ESPORTS CONSULTANCY FOR BRANDS

Player-Oriented Customer Audience for Your Brand

Which Game To Choose To Work With?

Sponsorship for Games or Esports

In-Game Customer / Brand Experience

Game-to-Sales Forwarding

Internal Organization

Etc...

We provide consultancy services for local and global

brands on the investments they need to make and the

steps they need to take in addition to the conventional

advertising channels.

 



05
Mobile Game

Development

MOBILE GAME DEVELOPMENT



SECTORAL REPORTS

06
Sectoral

Reports



Game

Publishing

Million

User

Thousand

CCU

Awards

ACHIEVEMENTS

Achievements & Projects; That GAMING IN TURKEY Team Has Been

Involved & Led Under Gaming in Turkey & Different Companies

40
New Brand

2542 90 59
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Gam�ng �n Turkey
Turk�sh Stat�st�cal Inst�tute - TÜİK
TESFED - Turkey Esports Federat�on
BAU - Bahçeşeh�r Ün�vers�ty - BAU Esports
Razer Gold
�n�nal
Stat�sta
App Ann�e Free Reports
App Ann�e State of Mob�le 2020 Rank�ng Tables
R�ot Games
InGame Group
Gulfnews
Alexa
WeAreSoc�al D�g�tal 2020 Global Overv�ew
Tw�tch TV - Youtube - Instagram Datas
Educat�on F�rst Engl�sh Language School Engl�sh Prof�c�ency Index L�st 2020
Central Bank of Turkey Republ�c - tcmb.gov.tr
Newzoo - 2019 Free Global Game Market Report
Delo�tte Global Mob�le User Survey 2019: Execut�ve Summary Turkey
AdColony & N�elsen Turkey Mob�le Games Survey Report 2019
Est�mated Med�a and Advert�s�ng Investment �n Turkey; Advert�sers Assoc�at�on - Delo�tte
Informat�on Technolog�es and Commun�cat�on Author�ty (BTK) Second Quarter Report for 2019
The Informat�on Comp�led from the 2020 Pres�dent�al Annual Program

SOURCES
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Gam�ng �n Turkey �s a gam�ng and esports agency that has been serv�ng �n Turkey for
5 years, based completely on esports and gam�ng. For the last 3 years, Gam�ng �n
Turkey shar�ng sectoral reports that are ava�lable free of charge to everyone to

support both the market and the brands that want to �nvest �n the market and to
�ntroduce our reg�on closer.

 

The �nformat�on conta�ned �n th�s report �s for general �nformat�on purposes and
Gam�ng �n Turkey Gam�ng and Esports Agency does not �ntend to prov�de any adv�ce or
serv�ces �n conjunct�on w�th th�s report. Th�s report, wh�ch �s prepared to help you make

dec�s�ons before you �nvest, �s �ntended to be support�ve. It �s recommended that you
consult a competent profess�onal spec�al�st/company before mak�ng your �nvestment
dec�s�ons. All sources of �nformat�on �n the report are �nd�cated at the bottom of the

pages where they are located and �n the “References” sect�on. All �nformat�on collected
�s open source �nformat�on and the report has been prepared by the expert team of

Gam�ng �n Turkey w�th all blended �ndustry �nformat�on.
 

© 2020. For more deta�ls; Gam�ng �n Turkey

GAMING IN TURKEY
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Gaming in Turkey 

Gaming in MENA
Gaming and Esports Agency

info@gaminginturkey.com
WWW .GAM ING IN TURKEY .COM  


